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PREAMBLE

The underly ing  philosophy of the B.A. (H onours) Business Econom ics 

course is to develop theoretical and  analytical skills cf the  s tuden ts  so tha t 

they m ay be absorbed in the corporate w orld  o r  be able to p u rsu e  h igher 

s tud ies a t the M aster's level in Business Economics and  Economics. In the  

rapidly changing globalised m arket scenario, th e  need  w as felt to eq u ip  

s tu d en ts  w ith  the capability to understand  and  hand le  the dynam ic  of 

econom ics an d  the business world.

In o rder to achieve the above-m entioned objectives, a com prehensive  

rev ised  syllabus com prising of topics relating to economics, quan tita tive  

techniques and  business have been included in the three-year, six- 

sem ester m odule, giving w ider coverage to the course contents, be tter 

o rganisa tion  to enable easier assimilation of the sam e by  the students , 

an d  a m ore professional touch to the course.

The pape rs  have been redesigned to include m ore recent changes and  

deve lopm ents  in the concerned subjects. The papers  in com puter 

fundam entals  and  applications have been redesigned to in troduce the 

s tu d en t to packages required for statistical analysis an d  to enable the 

s tu d en t to im plem ent the techniques th rough  com puters, thus 

sup p lem en tin g  the quantitative papers. The core econom ics papers have 

b een  ra tionalized in their s tructure and  sequencing w here in  a b road  idea 

of microeconom ic and  macroeconomic concepts and  theories is 

in troduced  in  the first and  second semesters. The sam e is followed by a 

m ore deta iled  and  in-depth  know ledge of the subject in the third and  

fourth semesters. There has been a substantial incroase in the quantita tive 

techniques com ponen t of the course to equip  s tu d  ents v/ith the essential 

tools for business and  economic analysis. In this regard  Econometrics and  

O perations Research have been introduced as essential papers. The 

course continues to expose students  to the areas of finance, m arketing 

an d  the  legal s tructure w ith in  which businesses operate. Thus a fine 

balance h as  been  m ain tained  betw een  the economic theory  and  practical 

business  com ponents.

Five optional g roups in finance, economics, quantita tive techniques, 

m arketing  and  project m anagem ent and  en trep reneursh ip  p rovide  the 

s tuden ts  a w ide array  of areas in which to specialize. These should  help  

the s tu d en t choose the area tha t are best suited to their interest and  skill.
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Course Structure

S em ester P aper N u m b e r  a n d  Title

I.

101: M icroeconomics - 1

102: Statistics for Business Economics

103: Fundam entals  of Business & Accounting

104: Business C om m unication

II.

201: M icroeconomics - II

202: M athem atics for Business Economics

203: Legal Aspects cf Business

204: M arketing M anagem ent

III.

301: M acroeconomics - 1

302: Industrial Economics

303: Business Finance

304: Basic Econometrics

i

! 401: M acroeconomics -  II
i

IV.
402: O rganisational Behaviour

403: Q uantita tive t echniques for M anagem ent

404: Ind ian  Financial System

V.

501: Ind ian  Economy

502: Com putational Techniques for Business Economics

511: Elective Paper FI - Investm ent M anagem ent

521: Elective Paper M l - C onsum er Behaviour

531: Elective Paper Q l  - A dvanced Econometrics'

541: Elective Paper El -  International Economics

551: Elective Paper PI - Project M anagem ent

VI.

601: Environm ent Economics

602: Business Strategy & Ethics

611: Elective Paper F2 - International Finance M anagem ent

621: Elective Paper M2 - A dvertisem ent & Branding

631: Elective Paper Q2 - Advanced M athem atical Techniques

641: Elective Paper E2 - Economic G row th  & Policy

651: Elective Paper P2 - Entrepreneursh ip  and  Family Business

For the elective papers in the Vth and  Vlth semesters, s tudents  will be required to 

op t for tw o  g roups  from am ong the five groups: Finance (F), Economics (E), Project 

M anagem ent and  E ntrepreneursh ip  (P), M arketing (M) and Q uantita tive Techniques 

(Q). For each chosen group , students will be required to enrol for the first paper in 

the Vth sem ester and  the second paper in the Vlth semester. The groups and the 

papers are  as follows:
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G roup  F: Finance:

FI: Investm ent M anagem ent -  Paper No. 511

F2: International Finance M anagem ent -  Paper No. 611

G roup  M: Marketing:

M l: C onsum er Behaviour -  Paper No. 521 

M2: A dvertisem ent & Brand -  Paper No. 621

G roup  O: Quantitative Techniques:

Q I: A dvanced  Econometrics -  Paper No. 531

Q2: A dvanced  M athem atical Techniques -  Paper No. 631

G roup  E: Economics:

El: International Economics -  Paper No. 541 

E2: Economic G row th  & Policy -  Paper No. 641

G ro u p  P: Project M anagem ent fc E ntrepreneursh ip :

PI: Project M anagem ent -  Paper No. 551

P2: E n trepreneursh ip  an d  Family Business -  Paper No. 651



R e v i s e d  O r d i n a n c e  f o r  B . A . ( H o n s .) B u s i n e s s  E c o n o m i c s

The B.A. (Hons.) Business Economics shall be a three-year, full-time H onours  D egree 

Course, to  be tau g h t in six semesters, viz., sem ester I, II, III, IV, V and  VI.

Scheme of Admission

C andidates w ho have passed Class XII exam ination of the CBSE or any o ther 

exam ination  considered equiva len t by the University of Delhi shall be eligible for 

taking the  joint entrance test for adm ission to the B.A. (Hons.) Business Economics 

course subject to the eligibility conditions required and the adm ission p rocedure  to 

be laid d o w n  by the U niversity  from tim e to time.

E lig ib il i ty  C o n d it io n s  for S e e k in g  A d m iss io n

(a) The cand ida te  shou ld  have passed Senior Secondary School Exam ination (10 +2) 

of CBSE or any o th er exam ination considered equivalent by the U niversity  of 

Delhi.

(b) The cand ida te  shou ld  have secured an aggregate of at least 60% m arks in h is/her 

XII class exam ination (55% for SC, ST, CW  and PC categories) in four pape rs  

including  English and M athematics. The other tw o papers are to be s e le^ cd  from 

the follow ing list: Accountancy, Biology, Biotechnology, Business Studies, 

Chem istry, Com merce, C om puter Science, Economics, Entrepreneursh ip , 

G eography, History, Philosophy, Physics, Political Science, Psychology and  

Sociology.

(c) The cand ida te  sh o u ld  have obtained pass m ark  in each of the four papers  

considered  for com puting  the aggregate in the above m entioned  subjects.

(d) The cand ida te  seeking adm ission to the B.A. (H onours) Business Economics 

course m u s t p rov ide  the confirm ed result of the qualifying exam ination  and  

m arks obtained  therein  w ith in  one w eek of the appearing  in  the joint en trance 

test.

(e) The m arksheet of the qualifying exam ination and  the reserved category 

certificates of OBC (of Central List & non cream y layer), SC, ST, PC, and  CW, as 

applicable, in the n am e of the candidate, m ust be produced  on the d ay  of 

counselling.

(g) The cand idates  securing  com partm ent in  the qualifying exam ination in a 

particu lar year shall n o t be considered for adm ission in tha t year.

(h) Foreign nationals seeking adm ission to B.A.(Hons) Business Economics course 

against the  prescribed quota of seats earm arked  for them, shall have to ap p ly  

th ro u g h  the Foreign S tudents  Advisor, c/o Faculty of M anagem ent Studies, 

University of Delhi, Delhi - 110007 and are exem pted from the w ritten  

exam ination.

(j) Those foreign studen ts  w ho have acquired their m in im um  qualification for 

adm ission  from any  Indian Board, in India have to app ly  directly as a Genera! 

categorv candidate. They are required to appear for the joint entrance test like 

general category candidates and follow the same selection process as aoolicableO O j i i i
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to the general category and in add ition  fill up the foreign s tu d en t app lica tion  

form of FSR office (dow nloadable from:

h ttp ://w w w .du.ac .in /form s/fore ignstudentsl.pdf). All adm ission of foreign 

s tuden ts  are channeled th rough the Foreign Students Registry (FSR) office of 

University of Delhi.

S elec tio n  P rocess

I. W ritten  Jo in t Entrance Test

The University of Delhi will hold a Joint Entrance Test for the three courses B.A. 

(Hons.) Business Economics, BBS an d  BFIA. Applicants shall be called for an  

objective type, m ultip le  choice test, w hich  shall be held a t Delhi and  o ther centres, 

w here feasible, and  as specified by  the Faculty of A pplied  Social Sciences and  

Hum anities.

The w ritten  exam ination is designed to  test the aptitude of the candidates to p u rsu e  

the courses B.A. (H onours) Business Economics, BBS and  BFIA. There is no 

prescribed syllabus or form at for the entrance examination. The following areas have 

been usually  included in  the entrance exam ination in the past.

Q uantitative Ability (Based on  M athem atics up to  class XII or its equivalent) 

Reasoning and  Analytical Ability 

General English

Business an d  General A w areness

The candidate  will be required to a ttem pt 120 questions in 120 minutes. Each correct 

answ er will get a score of plus 3 m arks, each w rong answ er will get a score of m inus

1 m ark  an d  a question  n o t  answ ered w ill get a score of 0 m arks. M arking  of m ultip le  

answ ers for one question  si iall be trea ted  as w rong  answer.

The tes t shall be of tw o  h o u r du ia tion , extra time will be given to the candidate for 

filling u p  details on test booklet and  answ er sheet, m arking attendance, verification 

of candidates ' docum ents, distribution, an d  collection of test m aterial etc.

The scheme of exam ination m ay b e  changed on the recom m endation  of the 

adm ission committee.

II. F inal selection  for the  course

The final selection of all candidates shall be based on the score com puted  by giving 

equal w eightage to  the perform ance in  Class XII exam ination and the perform ance in 

the joint entrance test. The result declared  shall comprise of the final score of the 

candidate and  the  rank  secured by  the  candidate in the category to which the 

candidate belongs.

III. C o u n se llin g  a n d  A dm ission  of can d id a tes  for all courses

The candidates shall be allotted the respective colleges as per their merit and their 

o rder of preference a t  the time of counselling during  the relevant counselling session.

http://www.du.ac.in/forms/foreignstudentsl.pdf


C andidates  offered adm ission  are required  deposit the fees d u r in g  the  time 

allocated along w ith  their docum ents at the allotted college, failing w hich  the 

cand ida tu re  will b e  cancelled.

C andidates  w ho  do  not take adm ission d u rin g  the stipulated  tim e lose the right of 

adm ission to the course. C andidates no1' p resent w hsr. called to the  counselling will 

not be en tertained  later.

A t the second and  th ird  counselling, ad m itted  candidates will be perm itted  n change 

of college subject to  availability of seats. To avail of any change to a p referred  college, 

the cand idate  shou ld  have necessarily deposited  fees and  fulfilled the  rem aining 

adm ission  formalities w ith in  the allocated tim e at their allotted coliege, failing which 

the cand idate  loses right to adm ission as well as a right to exercise any choice of 

college later.

Right to exercise choice for adm ission an d  to avail the change of preference for 

college will be  offered to only those candidates w ho are present on  all the days of 

counselling specified for them.

In case the cand ida te  is unable to be present on  the day of counselling an  au thorized  

representa tive of the  candidate  can exercise the preference for college a n d  m eet o ther 

adm ission  requirem ents. A n  application to this effect signed by the can d id a te  should  

be subm itted  to the adm ission committee.

F ees for th e  C o u rse

A course fee of Rs. 12,000 per annum  shall be charged to each s tu d en t enro lled  in the 

course. In addition , s tuden ts  w ould  be required to pay the fee as applicable to the

B.A.(Hons.) Business Economics course at each college.

The colleges shall m ain ta in  a separate fund, com prising of the  course fee and  any 

add itional fee charged to the s tudents  of B.A.(Hons.) Business Econom ics by  the 

college. The m oney available in the fund  shall b e  used for the follow ing purposes, 

after app roval by  the  Business Economics teachers committee a t each college:

1. O rganising  of teaching, guest teaching and  special lectures for the course, 

w here  necessarv;

2. O rganising  of seminars, symposia, w orkshops, orientation p ro g ram m es for 

s tuden ts  and  teachers;

3. O rganising  of industrial/field  visits, business interaction, su m m er tra in ing  and 

placem ents;

4. O rganising  of s tu d en t presentations, project preparation and business/research 

training;

5. O rganising  of extra-curricular activities for students to enhance team -bu ild ing  

an d  inter-college interaction;

6. P reparation  an d  purchase of s tudy m aterial and its copying for d is tr ibu tion  to 

s tudents;

7. C reation and m aintenance of a d epartm en t library;

S. Creation of d ep a rm en t diary and any such prom otional m aterial of the course 

for use by  the students;



9. P reparation  and  pub lish ing  of a s tuden t m agazine/joural/new spaper;

10. Purchase of equ ipm ent to enable any of the above;

11. C reation of physical infrastructure to enable any of the above;

12. Institu tion  of freeships and /o r scholarships for needy  students;

13. Travel expenses for teachers required to undertake w ork  for the course an d  

travel expenses and  registration fee for participating in sem inars an d  o ther 

academ ic activities by  teachers involved in the teaching of the course;

14. A ny  o ther expend itu re  considered appropria te  for the p rope r conduc t of the 

course and  for developm ent of the students, with the approval of the H ead , 

D ep artm en t of Business Economics, University of Delhi South C am pus.
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Scheme of Examination and Rules of Promotion

S c h e m e  o f  E x a m in a tio n

1. B.A.(Honours) Business Economics shall be a three-year full-time h o n o u rs  degree  

course., to be taugh t in  six semesters, viz., sem ester I, II, III, IV, V a n d  VI. There 

will be  24 papers in  all, taugh t over the six semesters. Four p ap e rs  are  to be 

tau g h t in each semester. S tudents are required  to s tudy  20 com pulso ry  papers  

a n d  4 papers  in  electives d u ring  the course of three years.

2. In  V & VI sem ester elective papers are offered in  Finance, M arketing, Economics, 

Q uan tita tive  Techniques and  Project M anagem ent & E n trep reneu rsh ip  areas. 

S tuden ts  are required  to choose 2 elective stream s (each stream  com prising  tw o 

papers). Paper (1) of each elective stream  shall be  taugh t in sem ester V and  p ap e r 

(2) o f the elective s tream  will be taugh t in Sem ester VI. Elective s tream s offered in 

a sem ester w ou ld  d ep e n d  up o n  the num ber of s tuden ts  in terested  in enrolling for 

each specialization. The specialization groups offered will be the d iscre tion  of the 

particu lar college.

3. For each theory  paper, each  week, 4 Lectures of 55 m inutes each an d  1 tu torial of 

55 m inu tes  each for each  batch of 8-10 students  w ould  be conducted . For the 

com p u te r p ap e r requiring  interface w ith  com puters 3 laboratory' classes of 110 

m inu tes each w ould  be held  for each batch of 25-30 students.

4. M ed ium  of teaching will be English alone.

5. Teaching m ethodology  w ou ld  include Lectures, Case Studies, Business Games, 

Sem inars & Project Work. As com puter* have en tered  every  w a lk  of life, 

w herever applicable relevani softwares w o u ld  be in tegrated  in to  the course. 

Industry  Interaction w o u ld  be th rough G uest Lectures /  Sem inars /  Projects /  

Industria l tours.

6. The D ep artm en t of Business Economics shall convene a m eeting  of teachers for 

each p ap e r  of B.A. (Hons.) Business Economics before the com m encem ent of the 

academ ic sem ester to incorporate new  s tudy  m aterial and  discuss the  detailed 

topics an d  their w eightage in the paper.

7. N o  cand idate  shall be considered to have p u rsu ed  a regular cou rse  of s tudy  

unless he/she is certified by the college authorities to have a tten d ed  a t  least two 

th ird s  of the total num ber of lectures, tutorials, practicals, sem inars  and  case 

d iscussions etc., conducted  in each sem ester d u rin g  the s tudent's  course  of study.

S. All s tuden ts  shall have to undertake sum m er train ing for du ra tion  of 6 to 8 weeks 

at the end  of sem ester II or semester IV d u ring  the Sum m er vacations in a 

business/corporate/research/academ ic organisation.
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9. A n exam ination in all odd  semester papers shall be conducted a t the e n d  of o dd  

sem esters and  an  exam ination in all even sem ester papers shall be co n d u c ted  at 

the end  of even sem esters w ith  an only exception of V sem ester exam  to be held  

along w ith  the VI sem ester exam. ............

10. Each theory p ap e r shall carry 100 marks, out of which 25 m arks shall b e  reserved 

for internal assessment. In the internal assessment, 20% w eightage will be g iven 

to attendance, 80% m arks for assignm ents/tests/house exam ination /pro ject 

presentation. The internal assessm ent shall be conducted once for each s tu d e n t  in 

each paper. D uring  subsequent reappear, essential or for im provem en t, the 

in ternal assessm ent m arks shall remain unchanged.

11. The com puter p ap e r in Vth Semester shall also carry 100 m arks of w hich 25 

m arks shall be reserved for internal assessm ent and  25 m arks for practicals to be 

conducted  & evaluated  jointly  by internal and  external exam iner d u r in g  the 

semester. The rest of the 50 m arks shall com prise of a project to be  eva luated  

th ro u g h  a viva voce conducted by the University.

12. For each theory paper, a w ritten  exam ination of three hours  d u ra tio n  at the end  

of each sem ester for 75 m arks and for com puter paper a practical exam of 2 hours 

du ra tion  and  a viva voce will be conducted by  the university  on the project 

subm itted  by the student.



The p ape r  of examination shall be as follows:

Sem 

. No.

P ap er  No. a n d  T itle Lectures* 

p er w eek

(1)

Tutorial 

Classes** 

per w eek  

(2)

D ura tion  of 

W ritten  Exam 

(in hours) 

(3)

W ritten 

Exam 

Max M arks 

(4)

Internal 

A ssessm ent 

Max M arks 

(5)

To la I 

M axim um  

M arks 

(4)+(5)= (6)

101: Micro Economics - 1 4 1 3 75 25 100

T 102: Statistics for Business Economics 4 1 3 75 25 100
1.

103: Fundam entals  of Business & A ccounting 4 1 3 75 25 100

104: Business C om m unication 4 1 3 75 25 100

201: Micro Economics - II 4 1 3 75 25 100

TT
202: M athem atics for Business Economics 4 1 3 75 25 100

11.
203: Legal Aspects of Business 4 1 3 75 25 1 0 0

204: M arketing M anagem ent 4 1 3 75 25 100

301: M acro Economics - 1 4 1 3 75 25 100

i i i .
302: Industrial Economics 4 1 3 75 25 100

303: Business Finance 4 1 3 75 25 1 0 0

304: Basic Econometrics 4 1 3 75 25 100

401: M acro Economics -  II 4 1 3 75 25 100

IV.
402: O rganisational Behaviour 4 1 3 75 25 100

403: Q uantitative Techniques for M anagem ent 4 1 3 75 25 100

404: Indian  Financial System 4 1 3 75 25 100



V.

501: Indian Economy 4 1 3 75 25 100

502: C om putational Techniques for Business Economics
3 laboratory  sessions of 

110 m inutes per group  

of 25-30 students

Practical 

exam of 2 

hours 

dura tion

P ro jec t: 50 

Practical :25

25

100

511: O ption  FI: Investm ent M anagem ent 4 1 3 75 25 100

521: O ption M l: Consum er Behaviour 4 1 3 75 25 100

531: O ption  Q1 : Advanced Econometrics 4 1 3 75 25 100

541 : O ption  El : International Economics 4 1 3 75 25 100

551 : O ption PI : Project M anagem ent 4 1 3 75 25 100

601: Environm ent Economics 4 1 3 75 25 100

602: Business Strategy & Ethics 4 1 3 75 25 100

611: O ption  F2 : International Finance 4 1 3 75 25 100

VI. 621: O ption  M2: A dvertisem ent & Brand M anagem ent 4 1 3 75 25 100

631: O ption Q2 : A dvanced M athem atical Techniques 4 1 3 75 25 100

641: O ption  E2 : Economic G row th  & Policy 4 1 3 75 25 100

651 : O ption P2 : Entrepreneurship and  Family Business 4 1 3 75 25 100

TOTAL 2400

’'Lectures will be of 55 m inutes duration.

** Tutorial class shall be of 55 m inutes du ra tion  and shall be held for each batch of 8 to 10 students.



P ro m o tio n  R u les

1. Internal Assessment performance is not considered for promotion purposes: For
the purpose of passing and promotion o f a student the marks secured by the student in 
the internal assessment shall not be considered.

2. In te rn a l A ssessm en t is  conduc ted  once: The internal assessm ent of each 

s tu d en t in each  p ap e r is conduc ted  w h en  the s tuden t is enrolled  as  a regular 

s tu d en t in the  year in w hich  the particu lar paper is taught. Internal assessm ent 

m arks scored by the s tu d en t shall rem ain unchanged  in case the s tu d en t 

subsequen tly  engages in essential reappear, reappear for im p ro v em en t or 

reap p ea r after failing.

3. P ass in g  in  a y ean  A s tu d en t shall be required to obtain a t least 40% of m arks in 

the  aggregate in  b o th  the  sem esters together in all the  eigh t pape rs  to be 

declared  passed  in a particu lar year.

4. P ro m o tio n  to the  nex t yea r w ith o u t  passing: If a s tu d en t fails to  secure 40% 

m arks in aggregate  in bo th  the sem esters together in all the e igh t papers, then 

subject to essential reappear in a m ax im um  of two papers in w hich  the  s tu d en t 

has  scored the least m arks, if the aggregate  in the rem aining six pape rs  is 40% 

m arks o r higher, the  s tu d en t shall be prom oted  to the next year w ith  essential 

reap p ea r  in one or tw o  papers. Such prom oted studen ts  shall be regular 

s tu d en ts  of the  college if they w ere enrolled in the first o r second years  and  

shall be required  to  enrol as ex-students in case they w ere  enrolled in  the th ird  

year.

5. P ass in g  after P ro m o tio n  w ith  E ssential Reappear: A  s tu d en t w h o  is required  

to reappear in  any paper(s) of an  exam ination of an y  year a t a subsequen t 

exam ination m ay  b^ declared to have passed the exam ination if by com bining 

the  m arks ob ta ined  in  tha t paper(s) at the subsequent exam ination  w ith  the 

m arks ob ta ined  in the rem ain ing  pape rs  earlier, he/she secures the m in im um  

m arks required for passing  the exam ination of that year.

6. F a iling  in  a y e a r  A s tu d en t w ho is no t eligible for passing o r for p rom otion  

w ith  reappear shall be  deem ed  to have failed in  the particular year. The s tuden t 

w ho  fails in First or Second or Third  year exam ination shall be requ ired  to 

reap p ea r  in the  subsequen t exam ination on being enrolled as an  ex-studen t as 

per the rules of the University.

7. R eap p earin g  for a fa iled  s tuden t: A n ex-student shall be required  to re-appear 

only in those papers  in which the s tu d en t has scored less than 40% of the m arks 

in the w ritten  exam ination. In case the s tuden t wishes, the option to repeat an 

entire sem ester o r the entire year shall be available.

8. S ch ed u lin g  o f Papers: An examination in all odd semester papers  shall be 

conducted at the end of o dd  semesters and  an examination in all even semester

14



papers shall be conducted  a t the end of even sem esters N o su p p lem en ta ry  

exam ination  for any of the sem ester shall be conducted.

9. R eap p e a rin g  for im provem en t: Reappearing for im provem ent in an y  p a p e r  is 

perm itted  subject to the condition  that papers of the first and  second sem esters  

m ay be im proved  u p o n  in the third and  fourth sem esters respectively a n d  the 

papers of the th ird  and  fourth semesters m ay be im proved  u p o n  in the  fifth an d  

sixth sem esters respectively. After passing the third year a s tuden t m ay  choose 

of re ap p ea r  for im provem en t in one or m ore individual papers of the th ird  

year.

10. A w ard  o f Degree: S tudents w ho  have secured pass in each of the th ree  years 

are eligible for the aw ard  of a B.A. (Honours) degree in Business Economics. 

Such cand ida tes  shall be classified on the basis of the com bined  resu lt  of 

sem ester I, II, III, IV, V and VI exam inations as follows:

C andidates  securing in aggregate shall be categorised as follows:

75% an d  above First Division w ith Distinction

60% an d  less than  75% First Division

50% to less than  60% Second Division

40% to less than  50% Third Division

11. M ax im u m  period: A  candidate  m ust qualify for the aw ard  of the degree  w ith in

5 years of h is/her first adm ission  to the course.
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COMPARATIVE STATEMENT

S e m e s t e r - I E x is t in g  P a p e r P a p e r  N o . 1 'rop osed  P a p e r R e m a r k s

P aper-I Basic Macro Economics Paper-101 Micro Economics - 1 Paper shifted from Sem II and syllabus revised

Paper-II Statistics for business Pa per-102 Business Statistics Syllabus revised

Paper-I l l Fundamentals of  Business & 

Accounting

Paper-103 Fundamentals of Business & 

Accounting

Syllabus revised

Paper-IV Business Communication Pa per-104 Business Communication Syllabus revised

S e m e s t e r - I I E x i s t in g  P aper P a p e r  N o . P r o p o s e d  P a p e r R e m a r k s

Pa per -V Basic M ic r o  E c o n o m ic s Paper-201 M icro  E c o n o m ic s  -  2 P aper  sh if ted  from  s e m  IV a nd  S y l la b u s  rev ised

P a p e i -V I M a th e m a t ic s  for B u s in e s s P aper-202 M a t h e m a t i c s  for B u s in e s s S y l la b u s  rev ised

Paper-V II In ternational  trade Paper-203 L egal A s p e c t s  o f  B u s in e ss Sh ifted  fo rm  s e m e s t e r  III a nd  S y l la b u s  rev ised

Paper-V III M a rk et in g  M a n a g e m e n t P aper-204 I\ larket ing  M a n a g e m e n t S y l la b u s  rev ised

S e m e s t e r - I l l E x is t in g  P a p e r P a p e r  N o . P r o p o s e d  P a p e r R e m a r k s

Paper-IX A p p l i e d  M a cro  E c o n o m ic s Paper-301 M a cro  E c o n o m ic s  - 1 Paper  sh if ted  from s e m  I and S y l la b u s  rev ised

P aper-X Legal A s p e c t s  o f  b u s in e s s Paper-302 Industria l  E c o n o m ic s Sy l la b u s  r ev ised

Paper-X I Industr ia l  E c o n o m ic s P aper-303 B u s in e s s  F in a nce Shifted  fro m  o p t io n a l  g r o u p  & rev ised

Paper-X II F u n d a m e n t a l s  o f  C o m p u t e r s Paper-304 Q u a n t i ta t iv e  T e c h n iq u e s  for  

M a n a g e m e n t

Shifted  f r o m  o p t io n a l  g r o u p  & s y l la b u s  rev ised .

Semester-IV Existing Paper Paper No. Proposed Paper Remarks

Paper-XIII Applied Micro economics Paper-401 Macro Economics -  11 Paper sh if ted  f r o m  sem II and S y l la b u s  rev ised

P aper-X IV Management and Organizational 

Behaviour

Paper-402 Organisational Behaviour Syllabus revised

P aper-X V A p p l ic a t io n s  o f  c o m p u t e r s P aper-403 B isic E c o n o m e tr ic s Shifted from  opt io na l  g r o u p  & sy l la b u s  rev ised.

P aper-X VI Indian  F inancial  s y s t e m P aper-404 Indian Financial  S y s te m  & M arkets Sy l la b u s  rev ised

Semester-V Existing Paper Paper No. Proposed Paper Remarks

Paper-XVI] Indian E c o n o m y Paper-501 Indian  E c o n o m y S y l la b u s  rev ised

Paper-XVIII Economic policy and 

comparative development

Paper-502 Computational Techniques fa r  Business N e w  p a p er  in tro d u ced  and S y l la b u s  rev ised

Paper-XIX Optional paper 1(A) 511 to 551 Elective Paper 1 (A)

Paper-X X Optional paper 2(A) Elective Paper 2(A)

S e m e s t e r - V I Existing Paper Paper No. Proposed Paper Remarks

Paper-X XI Environment Economics Paper-601 Environmental Economics Syllabus revised

Paper-XXII Business Strategy Paper-602 Business Strategy & Ethics Syllabus revised

Paper-XXIII Optional paper 1(B) 611 to 651 Elective Paper 1(E)

Paper-X XIV Optional paper 2(B) E ective Paper 2(E)



Elective Papers

O p t i o n a l  G r o u p s E x i s t in g  P a p er P a p e r  N o . P r o p o s e d  Paper R e m a r k s

G r o u p  A F in a n c ia l  m a n a g e m e n t G r o v p  F F in a n c e

Pa p e r - 1 C o r p o r a te  f inance P a p e r - 511 (FI) International f inance Sy l la b u s  rev ised

Pa pur-2 In ternational  financial  m a n j g e m e n t Paper- 611. (F2) In v e s tm e n t  m a n a g e m e n t N e w  pap er  in tr o d u c e d

G r o u p  B In t e r n a t io n a l  B u s i n e s s  E n v i r o n m e n t G r o u p  M M a r k e t i n g

Paper-1 International B u s in e ss  E n v ir o n m e n t Paper-521 ( M l ) C o n s u m e r  B e h a v io u r S y l la b u s  rev ised

Paper-2 In ternational  B u s in e ss Paper-621 (M2) B rand & A d v e r t i s e m e n t  M g m t N e w  pap er  in tr o d u c e d

G r o u p  C E n t r e p r e n e u r s h ip  a n d  S m a l l  B u s i n e s s G r o u p  Q Q u a n t i t a t i v e  T e c h n i q u e s

Paper-1 E n tr e p r en eu rsh ip  and  F a m ily  B u s in e ss Paper-  531 ( Q l ) A d v a n c e d  E co no m etr ics N e w  pap er  in tr o d u c e d

Paper-2 Sm all  B u s in e s s  M a n a g e m e n t Paper-631.  (Q2) A d v a n c e d  M ath  T e c h n iq u e s N e w  p a p er  in tr o d u c e d

G r o u p  D M a r k e t i n g G r o u p  E E c o n o m i c s N e w  G ro u p  in tr o d u c e d ,

Paper-1 C o n s u m e r  B e h a v io u r  and  Sales  M a n a g e m e n t Paper-  541 (E l) In ternat iona l  E c o n o m ics Sh ifted  fro m  se n  .ester  II

Paper-2 M arket  R esearch Paper-  641 (E2) E c o n o m ic  G r o w t h  & Policy Sh if ted  from  s e m e s t e r  V

G r o u p  E C o m p u t e r  A p p l i c a t i o n s G r o u p  P P roject  M g m t  &  E n tr e p r e n e u r s h p N e w  O p t io n a l  G ro u p

Paper-1 P r o g r a m m in g  in 'C  'L a n g u a g e Paper  551 (PI) Project & Risk M a n a g e m e n t N e w  pap er  in tr o d u c e d

Paper-2 Data Base  : C o n c e p t s  and  A p p l i c a t io n s P aper  651 (P2) E n tr e p r en eu rsh ip  & F am ily  Bus. N e w  pap er  in tr o d u c e d

G r -  P A d v a n c e d  Q u a n t i t a t iv e  T e c h n i q u e s

P aper  -  1 O p e ra t io n  Research arid A p p l ic a t io n s

P ape r  -  2 E c o n o m e tr ic s  : T h e o r y  a n d  A p p l ic a t io n s

G r -  G M a n a g e m e n t  o f  S e r v ic e s

Paper  -  1 Financial  Serv ice s

P aper  -  2 N o n  Financia l Serv ices
.  . .......
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S t r u c t u r e  o f  P a p e r s  f o r  t h e  R e v i s e d  B . A . ( H o n s .) B u s i n e s s  Ec o n o m i c s  c o u r s e

Sem ester -  I

P a p e r -1 0 1  

M i c r o e c o n o m i c s  - 1

UNIT 1: BASIC CONCEPTS

Positive and  n o rm ativ e  economics; constructing a model, scientific m ethod; concepts of 

o pp o rtu n ity  cost, ra te  of grow th, elasticity, and  of total, average and  m arginal functions.

UNIT 2 : CONSUM ER D EM AN D

C ard ina l theory, deriva tion  of dem an d  in case of one or m ore goods; O rd ina l theory: 

B udget sets a n d  Preferences u n d e r  different situations. Indifference curves and  the rate 

an d  elasticity of substitution. C onsum er equilibrium ; effects of change in prices and  

income; Engels curve. Derivation of dem and  curve. Income and  substitu tion  effects 

effects: Hicks an d  Slutsky. Applications of indifference curves to o ther econom ic 

problem s.

M arket dem and: elasticity, shifts and  m ovem ent; inverse dem and  function.

Revenue and  Expenditure, elasticity and  m arginal revenue; incom e elasticity of dem and ; 

consum er surplus.

Revealed preference theory: WARP, SARP and the derivation of d em an d  curve.

UNIT 3 :  PRODUCTION

P roduction  functions: single variable -  average and  m arginal product, variable 

proportions, stages of production. T w o variables -  isoquants, re tu rns  to scale and  to a 

factor; factor prices; cost m inim isation  and  o u tp u t  m axim ization; Elasticity of 

substitution. E xpansion  p a th  an d  the cost function.

UNIT 4 :  COST

C cnccp t of econom ic cost; Short run and  long ru n  cost curves; increasing and decreasing 

cost industries; envelope curve; L-shaped cost curves; econom ies of scale.

Prices as param eters: Firm equilibrium  and profit; short and  long-run  supply  function; 

taxes and  subsidies.

UNIT 5 : MARKETS

Perfect com petition: Equilibrium  of the market. Long run  industry  supply ; p roducer and 

consum er surplus; effects of taxes and subsidies.

S ug g ested  R ead ings

1. Varian, H al R.: Intermediate Microeconomics (Sixth edition)

2. Bernheim, B. D ouglas & Whinston, Michael D.: Microeconomics [TMH, 2009]

3. Pindyck, Robert S. & Rubinfeld, Daniel L.: Microeconomics Sixth Edition [PHI]

4. Browning, E dgar K. & Zupan,: Microeconomic Theory and  Applications



S em este r  - I

P a p e r  - 1 0 2  

S t a t i s t i c s  FOR BUSINESS EC O N O M IC S

U N IT 1 :  IN T R O D U C T IO N

Data types and  scale. Sources. Sam ple and  population. Sigm a notation.

U N IT  2 : U N IIV A R IA TE ANALYSIS

M easures of central tendency, absolute and  relative m easures of dispersion, m om ents, 

Sheppard 's  corrections for m om ents  for grouped  data. M easures of skew ness  and  

kurtosis. Applications.

U N IT  3: M ULTIVARIATE ANALYSIS

Correlation: simple, m ultiple and  partial; linear and  non-linear. C ausa tion  and  

correlation. Use of raw  and  g rouped  data. Probable errors. Rank Correlation.

R egression A nalysis  : Principle of least squares and regression lines. Regression 

equations and  estimation, derivation of norm al equations. Sum s of squares. S tandard  

Error of Estimates. Regressions w ith  tim e series data. Estimation of g row th  rate.

U N IT  4: INDEX NUM BERS

Laspyres, Paasche index num bers  an d  their relation. Bowley, M arshall E dgew orth  and 

Fisher indexes. Fixed and  chain base index num bers. Tests of adequacy. Base shifting, 

splicing and  deflating. Construction of real indexes: C onsum er Price Index an d  BSE 

index.

U N IT  5: PROBABILITY A N D  D ISTR IB U TIO N S

Review of counting  rules. Defining probability. Types of events. Joint an d  conditional 

probability. A dd ition  and  m ultip lication  rules. Bayes' theorem . Probability d istributions. 

Discrete and  continuous random  variables. M ass and  density  functions an d  cum ulative 

probabilities. Joint probability distributions, m arginal an d  conditional d istributions. 

M athem atical expectation and  variance.

T heoretical d is tribu tions: discrete: uniform , bernoulli, b inom ial and  poisson; continuous: 

uniform, exponential and  Normal.

S am ple  a n d  Surveys: Sam ple an d  com plete enum eration. M ethods of sam ple selection: 

random , stratified, m ultistage cluster. Sam ple m easures and  the degrees of freedom .

S uggested  R ead ings

1. Karmel, P.H. & Polasek, M.: A pplied  statistics for econom ists

2. Spiegel, M.R.: Theory & Problem s of Statistics, Schaum 's outline series, M cGraw 

Hill Pub. Co.

3. Spiegel, M.R.:. Probability and Statistics

4. Freund: M athematical Statistics
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PAPER - 1 0 3

F u n d a m e n t a l s  o f  B u s i n e s s  a n d  a c c o u n t i n g

S em es te r  - I

Objective:

The course aim s to p ro v id e  basic concepts an d  know ledge of a business en te rp rise  an d  w ith  

the basic accounting principles an d  techniques of preparing  and p resen ting  the  accounts for 

user of accounting inform ation.

UNIT 1 : INTRODUCTION TO BUSINESS

Concept, N a tu re  an d  Scope of Business Enterprise; Concept of Business as a System; 

Business and  E nvironm ent Interface; Entrepreneurial opportun ities  in con tem porary  

business env iro n m en t o r em erging  tren d s  in business: N e tw o rk in g  m arketing, 

Franchising, Business Process O utsourcing, know ledge Process O utsourcing, E- 

com m erce an d  M -Commerce.

O p p o rtu n ity  an d  Idea G eneration  -  role of Creativity and  Innovation. Feasibility s tudy  

a n d  p rep ara tio n  of Business P lan  Basic considerations in setting u p  a Business Enterprise. 

Process of setting u p  a Business Enterprise.

UNIT 2 :  INTRODUCTION TO FINANCIAL ACCOUNTING

C oncept of Financial A ccounting. Types of Accounting: Financial, C ost an d  M anagem ent
A ccc*} m H  n o - A ^  ciTl T n f r \ r m a £ i o p  TV>o ] i c p r c  A -*>->4^,-r^  - . , - - 0  . . w  ................... . -  * . . .. . - -  S.... .  ^ . . . .

Inform ation  and  th e ir  needs. Q ualita tive Characteristics of A ccounting  Information. 

Functions, A dvan tages  an d  Lim itations of Financial Accounting.

Basis of Accounting; C ash basis and  Accrual basis. The nature of Financial A ccounting 

Principles -  Basic C oncepts an d  Conventions: Entity, M oney M easurem ent, G oing 

Concern, Cost, Realisation, Accruals, Periodicity, Consistency, P rudence  (Conservatism), 

M ateriality  an d  Full Disclosures.

Financial A ccounting S tandards: concept, benefits, procedure for issu ing  A ccounting 

S tandards  in India. Salient features of A ccounting Standard (AS): 1 (ICAI)

A ccounting Process

From  recording of Business Transactions to prepara tion  of Trial Balance, an  overview.

UNIT 3 :  X

(i) Final Accounts W ith Adjustm ents

M eaning  and  features. P reparation  of T rad ing  and  Profit and Loss account, Balance Sheet.

(ii) Depreciation Accounting

M eaning  of Deprecation, causes, objects of p rovid ing  Depreciation, factors affecting 

D epreciation, accounting trea tm ent including  prevision for D epreciation  Accounting. 

M ethods of depreciation: S traight Line M ethod, Dim inishing Balance M ethod, Change of 

M ethod  as per revised AS-6.

(iii) Valuation O f Inventories

M eaning. Significance of Inventory  Valuation. I n v e n t o r y  R e c o r d

Systems: Periodic and  Perpetual. Methods: FIFO, LIFO and Weighted Average.

Salient features of Accounting Standard (AS): 2 (ICAI)

(iv) Fixed Assets V aluation : Salient features of Accounting Standard AS-L).



UNIT 4 :

(i) Introduction To Corporate Accounts

Cash Flow Statem ent: Concepts of funds. P reparation  of Cash Flow S ta tem ent as per 

Accounting S tandard  (AS): 3 (Revised) (ICAI): Indirect m ethod  only.

C orporate  Financial Statements: Schedule VI FORMAT as prescribed in C o m pan ies  Act, 

1956.

(li) Financial A nalysis

Financial S ta tem ents and  their Limitations, Concepts of Financial Analysis, Tools of 

Financial Analysis: C om parative Financial Statements, C om m on Size Financial 

Statem ents, T rend Percentages, Ratio Analysis, Cash Flow Analysis

UNIT 5: INTRO DUCTIO N TO COST CONCEPTS FOR DECISION MAKING

Concept of Cost. Types of Cost. Relevance of Cost in Decision Making.

Suggested Readings:

1. A nthony, R.N., a n d  J.S. Reece, “Accounting Principles", Richard D. Irwin, Inc.

2. M onga, j.R., ''Financial Accounting: Concepts and Applications'', M ayoor Paper Backs, N ew  

Delhi.

3. Shukla, M.C., T.S. G rew al and  S.C.Gupta, "Advanced Accounts", Vol-I, S.Chand & Co., 

N ew  Delhi.

4. G upta, R.L. and M. R adhasw am y, " Advanced Accountancy", Vo!-I, Sultan C hand  & Sons, 

N ew  Delhi.

5. M aheshw ari, S.N. and . S. K. M aheshwari, "Financial Accounting", Vikas Publishing 

House, N e w  Delhi.

6. Tulsian, P.C., " Advanced Accounting", Tata Me Graw  Hill, N ew  Delhi.

7. "Compendium of Statements and Standards o f Accounting", The Institute of C hartered  

A ccountan ts  of India, N ew  Delhi.



P a p e r - 1 0 4  

B u s i n e s s  C o m m u n i c a t i o n

Sem este r  - 1

O bjectives: Effective C om m unication  is essential for holistic developm ent of the s tuden ts  of 

Business Economics. The oojective of the paper is to develop com m unica tion  skills in 

speaking and  w ritin g  essential for all areas of m anagem ent.

U N IT  1 :  IN T R O D U C T IO N  TO BUSINESS C O M M U N IC A T IO N

Basic form  of C om m unication  -  D ow nw ard , upw ard  and  Horizontal com m unication, 

Process of com m unication.

C orporate  C om m unica tion  -  Formal and  informal com m unication netw ork, G rapev ine -  

single strand, gossip, cluster, Probability, Importance of G rapevine, M iscom m unication  or 

Barrier to com m unica tion  -  W rong choice of m edium , Physics barriers, Sem antic barriers, 

different C om prehension  of reality, Socio psychological barriers.

Principles of C om m unica tion  - 7c's concept

U N IT 2 : W R IT IN G  SKILLS

Planning business  messages.. Business letters, M emo formats, Request letters, G ood  new s 

letters, Bad new s letters. Persuasive letters -  AIDA, Sales letters, collection letters

D etailed Project R eport W riting  an d  presentation

U N IT  3: ORAL PR E SE N T A T IO N

Principles of oral p resentations, Factors effecting presentations

N on  -  Verbal com m unica tion  -  A ppearance, Body language, Para language, T im e, Space, 

Silence.

Effective Listening -  factors affecting listening, Im proving listening 

U N IT 4: CO R PO R A T E  C O M M U N IC A T IO N

Interview ing Skills -  In terv iew er 's  preparation, Interview ee's p repara tion , T ypes of 

interview

C om m unication  for E m ploym ent -  Resume: Form ulating Career Plans, P lanning  your 

Resume, S tructuring  the  Resume, C onten t of the Resume, Electronic R esum es

U N IT  5: IN T E R N A T IO N A L  C O M M U N IC A T IO N

C ultural sensitiveness, C ultural context

N egotiation S k ills  -  Process, Strategies, Issue in N egotiation -  Collective bargain ing , 

Process & Essent i a i S  of effective BC.

S uggested  R eadings:

1. Ronald E. Duleck, John S.Fielden: Principles of Business C om m unication

2. M urphy  a n d  H i d e r b r a n d t : Business Communication

3. Bovee Thill: Business C om num ication  Today, Me <"raw H i ! !

4. Malra Treece, Aiiyn and Bacon : Successful Communication

n



5. Randall E. Majors H arp er & Rom : Business com m unication

6. H arpert & Row W estern  : G uide to effective letter writing

7. M ary Ellen Guffoy : Business Com m unication

8. Fred L uthan  : O rganizational Behavior(For Negotiation Skill)

9. C.B M m oria : Industria l Relation (^or the topic of collective bargaining)
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P a p e r - 2 0 1  

M i c r o e c o n o m i c s  -  II

S e m e s t e r -II

U N IT  1 :  M ARKETS W IT H  IM PERFECT C O M PE T IT IO N

M onopoly : Equilibrium ; supply ; m u ltip ian t firm; m onopoly  pow er; d ea d w e ig h t  loss; 

price discrim ination; bund ling ; tw o-part tariffs.

M onopolistic Com petition: P roduct differentiation; equilibrium  of the firm  in the 

in d u stry -w ith  en try  of new  firm s an d  w ith  price competition. C om parison  w ith  p u re  

com petetion.

O ligopoly  and  G am e Theory: C o u m o t mode! and  reaction curves; B ertrand  m odel; 

quan tity  leadership; price leadership; N on  collusive stable equilibrium ; sim u ltaneous 

quan tity  setting; collusion; cartels; C oncepts of G am e Theory: D o m inan t s trategies and  

N ash  Equilibrium ; M ixed strategies; Prisoner's Dilemma. Specification of oligopoly 

m odels in gam e theoretic terms.

U N IT  2 : FA C TO R  M ARKETS

Factor pricing in the case of single and  m any variable factors; d em an d  for labor in a 

p roduc t m arket w ith  perfect com petition and  m onopoly. M onopsony, bilateral 

m onopoly  an d  role of labour unions. Economic rent and  quasi rent.

U N IT  3 : GEN ERA L EQUILIBRIUM

E dgew orth  box; 2 good, 2 factor, 2 consum er analysis and  Pareto  optim ality  conditions; 

m arke t trade; W alras Law; Relative prices; Equilibrium  and  efficiency; G rand  Utility 

possibility frontier. Im plication of first and  second welfare theorem;

U N IT  4 ;  WELFARE

Social w elfare  function; welfare maximisation; Fair allocation; E nvy and  equity . A rrow 's  

Im possibility  Theorem .

U N IT  5 : M A R K ET FAILURE

A sym m etric  in form ation  and  signaling. Joint production  and  consum ption  and 

externalities. C om m on property  resources and  public goods.

S uggested  R ead in g s

1. Varian, H al R.: In term ediate  M icroeconomics (Sixth edition)

2. Bernheim, B. D ouglas & W hins ton, Michael D.: M icroeconomics [TMH, 2009]

3. Pindyck, Robert S. & Rubinfeld, Daniel L.: Microeconomics Sixth Edition [PHI]

4. Browning, E dgar K. & Z upan,: m icroeconom ic Theory and  A pplications



P a p e r - 2 0 2  

M a t h e m a t i c s  f o r  B u s i n e s s  Ec o n o m i c s

S em ester  -II

UNIT 1 :  BASIC C O N C EPTS

N u m b er system, Logic, E quations and  Inequalities, Concept and  m ethods  of proof. Set 

theory; types of relations in economics; functions, types, m onotonicity  an d  invertibility, 

dom ain  and range.

UNIT 2 :  FU N C TIO N S

Sequences: convergent, d ivergen t and  oscillatory. Limit of a convergent sequence. Series 

and their convergence.

Real valued functions: Linear, polynom ial, hyperbolic, logarithmic, pow er a n d  their 

applications. Roots of polynom ials. Limit of a real valued function. C ontinuity  and  

differentiability.

UNIT 3 : SINGLE VARIABLE DIFFERENTIA TIO N

Polynomial, logarithm ic an d  p ow er functions and  their applications. Rates of change and 

the tangent. A pplications of continuity' and  differentiability: In term ediate  value, extreme 

value and  m ean  value theorems. Taylor's an d  M cLaurin's series and  expansions. 

Stationarity, convexity and  concavity of functions. Global and  local extrem a an d  points of 

inflexion. Applications to Economics.

UNIT 4 : LINEAR ALGEBRA

Vector space: operations of add ition  and  scaler multiplication and  their geometric 

representation; linear com binations, linear sp an  and  basis. Scaler P ro d u c t and 

orthogonality. Matrices: operations of addition, multiplication, transpose. R ow /colum n 

operations. M atrix types: sym m etric, orthogonal, idem potent. D eterm inants a n d  inverse. 

Linear independence, Rank and  solutions to linear sim ultaneous equations. Applications.

UNIT 5 : FU N C T IO N S OF TW O  VARIABLES

Geometric representation. Level curves. Partial derivatives. Young's theorem. 

H om ogenous an d  hom othetic  and  CES functions. Euler's theorem . Generalised chain rule 

and implicitly defined  functions. Differentials. Convex sets. Concavity and  convexity. 

Local m axim a an d  minim a. O ptim isation  of functions w ith  a single equality  constraint.

S uggested  R eadings:

1. Sydsaeter, K nut & H am m ond , Peter J.: M athematics for Economic Analysis [Pearsons 

Education]

2. Chiang, A.C.: F undam ental M ethods of M athematical Economics [TMH]

3. Allen, R.G.D.: M athem atical Analysis for Economics [Macmillan]
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L e g a l  A s p e c t s  o f  B u s i n e s s

Objective:

The objective of the course is to im part basic know ledge of the im p o rtan t business  law s 

along w ith  relevant case law.

U N IT  I : IN D IA N  C O N T R A C T  ACT, 1872

C ontract -  m eaning, essentials and  kinds. Offer, Acceptance, C onsideration , C ontrac tua l 

C apacity, Free consent. M odes of discharge of a contract an d  rem edies for b reach  of a 

contract.

U N IT  2: N EG O TIABLE IN ST R U M E N T S ACT, 1881

M eaning  and  characteristics of Prom issory Note, Bill of Exchange an d  C heque. H older 

a n d  H older in Due Course, N egotiation, Crossing of Cheque -  Kinds an d  effects.

U N IT  3: C O M PA N IE S ACT, 1956

C om p an y  - m eaning, kinds, p rocedure  of formation. M em o ran d u m  of association, 

Articles of Association & Prospectus. A llo tm ent of shares. Shareholders an d  M embers. 

C om p an y  M eetings an d  Resolutions

U N IT  4 : C O N SU M E R  PR O T E C T IO N  ACT, 1986

Structure of the Act, jurisdiction and  definitions. C onsum er com plaint -  m eaning, relief 

available to a consumer.

U N IT  5 : IN F O R M A T IO N  T E C H N O L O G Y  ACT, 2000

Schem e of the  Act, definitions. Digital S ignature and  Electronic G overnance. Regulation 

of Certifying Authorities

Note: The leading cases should  be d iscussed at relevant places.

Suggested  Readings:

1. Kuchhal, M.C.& Prakash, Deepa , "Business Legislation for Management", Vikas 

Publishing, H ouse (P) Ltd., N ew  Delhi.

2. C hadha, P. R .and Bagrial, A shok k., "Business Law" G algotia Publish ing  Com pany, 

N ew  Delhi.

3. Singh, Avtar, "The Principles of Mercantile Law”, Eastern Book C om pany,

4. Lucknow .

5. M aheshw ari & M aheshw ari, "Business Lazo", National Publishing House, N ew  Delhi.

6. Kapoor, N. D., "Business Law”, Sultan C hand & Sons, N ew  Delhi.

7. Desai, T.R., "Indian Contract Act, Sale of Goods Act and Partnership A c t", S.C. Sarkar & 

Sons Pvt. Ltd., Calcutta.

S. Bagrial, A. k, "Company Law”, Vikas Publishing, House (P) Ltd., N ew  Delhi.
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9. Datey, V.S., " Students Guide to Corporate Laws", Taxm an's A llied Services (P) Ltd., 

N ew  Delhi.

10. Singh, Avtar., "Company Law”, Eastern Book C om pany Luchnow .

11. Kapoor, G.K., "Corporate Laws & Secretarial Practice", P rem ier Book C om pany , N ew
n .n . ;L/eini. _ - • • ■

12. C hadha, Reena,Chadha, Sumant, "Corporate Laws", Mayur Paperbacks, N e w  Delhi.

13. C onsum er Protection A ct,1986.

14. "Information Technology Rules 2000 & Cyber Regulations Appellate Tribunal Rules

2000 with Information Technology Act 2000" Taxm ann Publications Pvt. Ltd., 

N e w  Delhi.

15. Painttal, D., "Law of Information Technology" T axm ann Publications Pvt. Ltd., N ew  

Delhi.
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M a r k e t i n g  M a n a g e m e n t

Objective:

A n in troductory  s tu d y  of the various principles and  functions of m arketing  keep ing  the 

Indian  backdrop  w herever possible.

UNIT I: U N D ER STA N D IN G  THE BASICS

Introduction : Definition of m arket, m arketing and m arketing m anagem ent, M arketing  

functions, Objectives of m arketing  m anagem ent, C om pany 's  o rien ta tion  tow ards  

m arketing

Marketing Environment : N a tu re  of m arketing environm ent, Environm ental analysis 

and  scanning, and  its Im portance, Types of m arketing environm ent: Economic, 

D em ographic, Socio- cultural, technological, political and  legal (facts on  Indian  

envcironm ent m u s t  be incorporated)

Indian M arketing Environment : Factors determ ining  com petitive forces (Michael 

Porter's  m odel), Sea change in the Indian m arketing env ironm en t consequen t to 

liberalization, M arketing challenges of the liberalized economy.

UNIT 2 :  NATURE OF MARKETING

Market Segm entations and Market targeting: Leveis and  Patterns of m arket 

segm entations, M arket segm enta tion  procedure, Bases for segm enting  consum er 

markets. E valuating an d  selecting the m arket segments.

Marketing m ix j  C oncept of in tegrated  approach  to m anage m arketing  mix ra ther than 

m anaging  each  'P ' separately .

r tx trnr ^  . n r » r \ r > T  a  \ rn  nr» rr’TXTr1 ncrTCTn\T
uixii  O . i i \u  L/UV,i rvl xi-/ i xvj

Product life cycle: the concept and  its strategic implications, P roduct mix: levels, 

hierarchy, classifications, mix.

Product line decisions: p roduc t line analysis, p roduct line length, line m odernization, 

featuring, p runing . \

Positioning: D eveloping  an d  com m unicating a positioning strategy, w hich positioning to 

promote, com m unica ting  a com pany 's  positioning.

Differentiation: differentiation  tools. Product, services, personnel, channel, image 

differentiation.

Branding: b ran d  decisions. W hat is b rand , build ing b rand  identity, bu ild ing  b rands in 

the new  economy, b ran d  equity, b rand ing  challenges, b rand  n am e decisions, brand 

build ing  tools, b ran d  strategy decision, b rand  asset m anagem ent, b rand  aud iting  and 

repositioning.

Pricing: significance of pricing, factors influencing pricing, pricing objectives, pricing 

strategies and  procedure.

S e m e s te r  -U



U N IT  4 : P R O M O T IO N  A N D  D ISTRIBU TIO N

C om m unication  Process, Steps to achieve effective com m unication, The concep t of 

In tegrated  M arketing C om m unication

Advertising:_setting  the advertising objectives, deciding ^ n  the advertis ing  budget, 

choosing the advertis ing  message, deciding on m edia and  m easuring  effectiveness.

Sales prom otion: its purpose, major decisions in sales prom otion.

Personal selling: principles of personal selling. Professionalism, negotiation

Public relations an d  publicity: m arketing public relations, m ajor decisions in m arke ting  

PR. C oncept of d irect marketing: growth, benefits, in tegrated  direct m arketing, m ajor 

channels, catalog m arketing,

Channels: C hannel functions and flows, channel levels, service sector channel, 

inform ation h ig h w ay  channels, Channel dynamics: vertical m arketing  system , horizontal 

m arketing system, m ultichannel m arketing system, conflict, cooperation, com petition, 

legal an d  ethical issues in channel relations.

Retailing and  wholesaling: types of retailers, m arketing decisions, trends  in retailing, 

wholesaling: g ro w th  an d  types, m arketing decisions, trends.

M arket logistics: objectives, decisions, organizational lessons, s tore  m anagem ent,

U N IT  5 : C O N T E M PO R A R Y  ISSUES 

Ethics in M arketing

N ew er concepts like Relationship marketing, Holistic m arketing , G reen  m arketing, 

services m arketing, political m arketing etc.

Telem arketing an d  M-commerce, e-marketing, Rural m arketing, T rends in Retailing 

N ote: case s tu d y  a n d  case lets m u s t be included.

S uggested  R eadings:

1. M arketing M anagem ent, Phillip Kotler.

2. M arketing M anagem ent, R am asw am y and Ram akum ari

3. Business and  M arketing  M agazines



O bj ective:

M acroeconom ics is the s tu d y  of the aggregate  perform ance of the  ecr 

national income, gross dom estic product, rate of g row th  of the econc 

u n em p lo y m en t levels, inflation and price levels, etc. The present sy llabus i r u , : 

an  u n d e rs tan d in g  of the  econom y for s tuden ts  at the u n d erg rad u a te  level, 

been  d iv id ed  into tw o  parts, as M acroeconomics I & II, to be covered 

sem esters respectively.

U N IT  1. A N  IN T R O D U C T IO N  TO  BASIC M A C R O E C O N O M IC S C O N O  

D 'Souza (2008): C h ap te r  1 

Econom ic Survey  (Latest)

U N IT  2. IS-LM  M O D E L

B lanchard (2006): C hap ters  3, 4 & 5 

D 'Souza (2008): C h ap te r  8 (pages 255-256)

U N IT  3. A G G R E G A T E  SUPPY A N D  A GG REG A TE D EM A N D  M O D EL

Blanchard  (2006): C hapters  6 & 7

U N IT  4. IN FL A T IO N , UNEM PLOYM EN T A N D  TH E PHILLIPS CURVE 

Blanchard (2006): C hapters 8 & 9 

Econom ic Survey-Latest

U N IT  5: a) Econom ics o f G reat E vents-D epression , H y p e rin f la tio n  a n d  D efidv

b) A d v an ces  in  B usiness Cycle T heory

1. D crnbusch , Fischer and  Startz (2004): C hapter 18

2. M ankiw  (2005): Chapter 20

S u g g es ted  R ead in g s

3. D 'Souza, E. (2008): "Macroeconomics", Pearson Education: N ew  Delhi.

4. B lanchard , O. (2006) : "M acroeconom ics" (IVlh Edition), Pearson Ed'u  

Delhi.

5. N . G regory M ankiw  (2005)'VUl Edition, Macroeconomics, W orth  Pubiisi'

6. D ornbusch  Rudiger, Fischer Stanley and  Startz Richard (2004)- IXth E>. 

M cG raw -H ill

7. G overn m en t of India (GOI) (Latest Y e a r) : "Economic Survey", Minis;.. ■

: N ew  Delhi
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I n d u s t r i a l  E c o n o m i c s

Sem es te r  - III

U N IT 1 :  STRU CTU RE - C O N D U C T  - PERFORM ANCE PA R A D IG M

The Simple SCP m odel/fram ew ork  w ith  and  w ithout feedbacks, its critique and  m odified  

fram ew ork w ith  feedback.

U N IT 2 : M ARK ET C O N C E N T R A T IO N

Definition of the m arket, natu re  an d  m easurem ent of m arket concentration, indices of 

concentration, inequality  m easures. Theories of m easurem ent: determ inistic  and  

stochastic approach.

U N IT 3 : BARRIERS T O  ENTRY

Concepts to Barriers to Entry by  Bains, Stigler. Sources to Barriers to Entry, Limit Pricing 

Theory, Strategic Entry deterrence, Contestable markets.

U N IT 4 : VERTICAL IN T E G R A T IO N  CONGLO M ERATE D IV E R SIFIC A T IO N  & 

MERGERS

Conglomerate Diversification : Concepts, measures, determ inants and  consequences of 

diversification, Mergers, FDI

Vertical Integration : N a tu re  and  extent of vertical integration, theories of vertical 

integration, m onopolistic motives for integration

U N IT 5 : TEC H N ICA L PRO G RESS & PERFORMENCE

Economics of Research, M arket s tructure and incentive to invent, C oncepts by Arrow, 

Demsetz, Schum peter.

Concepts of Profit m a rg in s , Productivity and  Technical efficiency 

M ain R ead ing

1. Industrial Economics by Roger Clarke

S u p p lem en ta ry  R eadings

1 S tephen  Martin, Industrial Economics.

2 Fergusen and  Fergusen. Industrial Economics.

3 Giles Burgess, Industria l Organisation.

4 S tephen Martin, A dvanced  Industrial Economics.
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B u s i n e s s  F i n a n c e

S em es te r  - III

O bjective: The course aim s to p rovide basic concepts and  know ledge w ith  regard  to a 

business finance an d  its decisions.

U N IT  I: IN T R O D U C T IO N

N ature, scope an d  objectives of financial m anagem ent. Time value of m oney  and  

m athem atics of Finance. C oncept of Risk and return.

U N IT  2: IN V E ST M E N T  D E C ISIO N

Capital b u d g e tin g  process: Estimation of Relevant cash flows, N on-d iscoun ted  and  

discounted  cash flow techniques -  Pay back, ARR, NPV, IRR and  Profitability index.

U N IT  3: C O ST  OF CAPITAL A N D  FIN A N C IN G  D ECISIO N

Cost of C apital and  Financing Decision: Estimation of com ponents of cost of capital; 

Equity capital an d  external & internal retained earnings, D ebt and  Preference Capital, 

W eighted average  cost of capital (WACC) and marginal cost of capital.

Capital s truc tu re  theories - NI, NOI, traditional approach  and  M M  approach . Factors 

dete rm in ing  capital structure.

U N IT  4: D IV ID E N D  D E C ISIO N

Relationship be tw een  d iv idend  and  corporate valuation - W alter model, G ordon  Model 

an d  MM hypothesis. D eterm inants  of d iv idend  policy.

U N IT  5 :

(i) Sources o f  Finance

Short term  sources: advances from commercial banks, public deposits,

advances from custom ers and  trade creditors. Long term  sources: shares, deben tu res  and

long term  loans etc.

(ii) Lease F inancing

concept of leasing. Types of lease agreements. Difference betw een  hire purchase  and 

lease financing. A dvan tages  and  disadvantages of leasing. Lease evaluation

(iii) M erg ers  a n d  A c q u is it io n s

Reasons for m ergers and  acquisitions. Types of mergers. Financial considerations in 

m ergers and  acquisitions. Financial evaluation of m ergers and  acquisitions. Benefits and 

costs of m ergers.

S uggested  R ead ings:

J.C. Van H orne, Financial M anagem ent and  Policy, Prentice Hall of India.

H. Levy and  M. Sarnat, Principles of Financial M anagem ent, Engelw ood Cliffs,Prentice 

Hall.

M. Y Khan, an d  P. K Jain., Financial M anagement, Text and Problems, Tata 

M cG raw  Hill N ew  Delhi.

R. S. Kulshrestha, Financial M anagement, Sahitya Bhawan, Publishers and 

D istributors.



R. P. Rastogi, Fundam en ta ls  of Financial M anagem ent, Galgotia Publications,

N sw  Delhi.

I. M. Pandey, Financial M anagem ent, Vikas Publishing House (P) Ltd.

V.K. Bhalla, Financial M anagem ent & Policy, Anrnol Publications, Delhi

Prasanna C handra , Financial M anagem ent-Theory and  Practice, Tata M cG raw  

Hill.

V. Sharan, Fundam en ta ls  of Financial M anagem ent, Pearson Education, India.

J. K Singh, Financial M anagem ent -  Text and  Problems, D hanpat Rai and 

C om pany, Delhi.

Dr. S.N. M aheshw ari, Financial M anagem ent, principles and  practice, Sultan  C hand  and  

Sons, N ew  Delhi.

R.P. Rustagi, Fianacial M anagem ent, theory, concepts and problem s, G algotia pub lish ing  

com pany, N ew  Delhi.
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B a s i c  E c o n o m e t r i c s

S em e s te r  - III

UNIT 1: SAMPLING A N D  HYPOTHESIS TESTING

Statistics and  param eters. Properties for a statistic. Central Limit Theorem . D istribu tion  

of the sam ple m ean, difference in  m eans an d  the proportion. Point and  in terval estim ates 

for the mean, difference in means, and  proportion . H ypotheses testing  an d  ty p es  of 

errors. Significance levels and  p  values. Small sam ple  testing: Chi square, t a n d  F 

distributions an d  their properties. A pplications of chi square and  t d is tr ibu tions  to 

interval estim ates and  tests.

UNIT 2 : CLASSICAL TWO VARIABLE LINEAR REGRESSION MODEL

Types of D ata : Tim e Series, Cross Section and  Panel Data. C oncept of PRF a n d  SRF. 

Estim ation of the  SRF using OLS. Analysis of variance and  R squared. U n d ers tan d in g  

the residuals/error term . A ssum ptions of the m odel. Expectation an d  s tan d a rd  erro rs  of 

the regression coefficients and  the erro r term. G auss M arkov Theorem . C onfidence 

intervals and  tests on  popu lation  regression coefficients, variance of p o p u la tion  

d isturbance term , and  forecasts. Testing the significance of the m odel as a whole. Testing 

the norm ality  assum ption .

U N IT 3 : MULTIPLE R EG R ESSIO N  M O D B l

The three variab le  case. Derivation of the coefficients. Correlation. A dditional 

assum ptions. A djusted  R square. Confidence intervals and  testing of the regression 

coefficients. F an d  t tests for s tructural stability, contribution and  justification of an 

explanatory variable.

UNIT 4 :  OTHER FUNCTIONAL FORMS

Regressions in  deviation  form  and  th ro u g h  the origin. The log-log, log-lin, lin-log, 

reciprocal, log-reciprocal m odels w ith  application.

UNIT 5 : DUM M Y VARIABLES

Intercept, Slope D um m y variables. Interaction betw een  qualitative variables. Interaction 

b etw een  quantitative and  qualitative variables. D um m ies for testing for the presences of 

Seasonal Trends.

M ain Readings

1. C hristopher D ougherty , Introductory Econometrics 3rd Edition Oxford U niversity  

Press (2007)

2. G u ja ra ti , D am o d ar : Basic Econometrics , 3rd edition M c.Graw Hill, N ew  Delhi (1995)

3. R am anathan, R am u : Introductory Econometrics W ith Applications. T hom son South 

W estern (2002)

Supplementary Readings

1. Pindyck ,Robert S. and  Daniel L. Rubinfeld. "Econometric Models and Economic 

Forecasts.”. M cGrawHill, 3ra Edition, Singapore (1997).

2. W onnacott, R.J. and  W annacott, T.H: Econometrics , John Wiley. France
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M a c r o e c o n o m i c s  - II

S e m e s t e r - I V

U N IT 1. THEORIES OF C O N SU M PT IO N  A N D  IN V ESTM ENT

a) C onsum ption  Functions

b) Fisher's Inter-tem poral Choice Model

c) Life-Cycle and  Perm anent Income H ypotheses

d) Business Fixed, Residential and  Inventory Investm ents 

M ankiw  (2005): C hapters 16 and 17**

U N IT 2.  O PEN  E C O N O M Y  I -  THE CON CEPTS

(a) Balance of Paym ents

(b) T rade Balance and  Exchange Rates 

D 'Souza (2008): C hapers 2 and 5

U N IT 3. O PEN  ECO N O M Y  II -T H E  M UNDELL-FLEM ING M ODEL 

N. Gregory M ankiw  (2005): C hapter 12

U N IT 4 . E C O N O M IC  G R O W T H

(a) Sources of G row th, Potential and  Feasible O utpu t

(b) The D eterm inants  of Long-Run G row th  and Soiow - A Geometric Presentation

(c) The Golden Rule, Convergence and  Poverty Traps

(d) E ndogenous G row th 

D 'Souza (2008): C hapter 16

U M T  5. M O N ETA RY  A N D  FISCAL POLICY

a) Inflation Targeting

b) The Design of M onetary  Policy

c) The G overnm ent Budget Constraint

d) Issues in Fiscal Policy

Blanchard (2006): Chapters 25 and  26

S uggested  R ead ings

1. D 'Souza, E. (2008): "M acroeconomics", Pearson Education: N ew  Delhi.

2. Blanchard, O. (2006) : "Macroeconomics" (IV,h Edition), Pearson Education : N ew 

Delhi.

3. N. G regory M ankiw  (20G5)-Vlh Edition, Macroeconomics, W orth Publishers
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O r g a n i s a t i o n a l  B e h a v i o u r

O bjective:

To p rov ide s tuden ts  w ith  an  understand ing  of the principles of h u m an  b eh av io u r  in 

organisations w ith  relevance to  the Ind ian  business context.

UNIT 1. INTRODUCTION

C oncept of OB; M anagem en t roles, skills and  activities; Disciplines that con tribu te  to OB; 

O pportun ities  for OB (Globalization, Indian workforce diversity, custom er service, 

innovation  and  change, n e tw orked  organizations, work-life balance, peop le  skills, 

positive w ork  env ironm ent, ethics)

UNIT 2. INDIVIDU AL BEHAVIOUR

(i) Learning, attitude and job satisfaction

Concept of learning, conditioning, shaping and reinforcement.

Concept of a ttitude, com ponents , behaviour and  attitude.

Job satisfaction: causation; im pact of satisfied em ployees on workplace.

C om parison  of job satisfaction am ongst Indian em ployees w ith  o ther cultures.

(ii) M otivation

Concept; Theories (H ierarchy of needs, X and  Y, Two factor, M cClelland, Goal setting, 

Self-efficacy, Equity theory); Job characteristics model; Redesigning job an d  w ork  

arrangem ents; E m ployee involvem ent; Flexible benefits, Intrinsic rew ards

(iii) Personality and Values

C oncept of personality ; MBTI; Big Five model.

Relevance of values; Ind ian  values;

Linking personality  a n d  values to the w orkplace (person-job fit, person-orgardzation fit)

(iv) Perception, D ecis ion  M aking and Emotions

Perception and  judgem ents; Factors; Linking perception to ind iv idual decision m aking; 

Decision m aking  in organizations, Ethics in decision making.

Emotional labour; Em otional Intelligence;

UNIT 3. GROUP BEHAVIOUR

(i) G ro u p s  a n d  W ork  Team s: Concept; Five stage m odel of g ro u p  developm ent; G roup 

th ink  and shift; Ind ian  perspective on group  norms.

G roups an d  teams; T ypes of teams; Creating team  players from  individuals; Team 

bu ild ing  and  team  based  w ork  (TBW).

(ii) Leadership

Concept; Trait theories; Behavioral theories (Ohio and  M ichigan studies); Contingency 

theories ( Fiedler, H ersey  and  Blanchard, Path-Goal); A uthentic leadership; M entoring, 

self-leadership, on line leadership; Inspirational A pproaches (transformational, 

charismatic); C om parison  of Ind ian  leadership styles w ith  other countries.

Exercises, gam es an d  role plays m ay be conducted to develop team  and  leadership skills.

4. S e m e s t e r - I V
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U N IT 4. O R G A N ISA T IO N A L  CULTURE A N D  STRUCTURE

Concept of culture; Im pact (functions and liability); Creating and  susta in ing  culture; 

Employees and  culture; C reating positive and ethical cultures.

Concept of structure; Prevalent organizational designs; N ew  design  options.

U N IT  5. O R G A N ISA T IO N A L  CH AN G E, CONFLICT A N D  POW ER

Forces of change; P lanned  change; Resistance; A pproaches (Lew in 's model, 

O rganisational developm ent); Learning organization; O rganisational change in Ind ian  

businesses.

C oncept of conflict; Traditional view and interactionists v iew  of conflict; Conflict 

process; Functional/Dysfunctional. Introduction to p o w er and politics

M ain  R e a d in g :

1. O rganisational Behaviour by Stephen P. Robbins, T im othy A. Judge an d  Seema Sanghi,

I3 ,h Ed, Pearson Education ltd.

S u p p lem en ta ry  R e a d in g :

1. L u thans Fred., "O rganizational Behaviour", M cG raw Hill.

2. Hellriegel, Slocum an d  W oodman, O rganisational Behavior, South-W estern, 

T hom son Learning, 9th edition, 2001.

3. Behavior In Organizations, Jerald Greenberg, 8ih ed, Pearson Education.

4. A rnold , John, Robertson, Ivan t. and Cooper, Cary, 1., "W ork  psychology: 

u n d ers tan d in g  hu m an  behav iour in the w orkplace", M acm illan India  Ltd., Delhi.

5. D w ivedi, R. S., "H u m an  relations and organizational behaviour: a global 

perspective", M acmillan India Ltd., Delhi.
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Q u a n t i t a t i v e  T e c h n i q u e s  f o r  M a n a g e m e n t

U N IT 1 : IN TRO DUCTIO N TO OPERATIONS RESEARCH, LINEAR PRO G RAM M ING

(i) Introduction

M eaning, Scope, Techniques, Relevance an d  Limitations of operational research, M eaning  

of a m odel, s teps  in  bu ild ing  of a model.

(ii) Linear Programming

Linear In troduction , term inology  and  applications, M athem atical fo rm ula tion  of a linear 

p ro g ram m in g  problem , G raphical solution, Algebraic m ethod  (Simplex m ethod) -  

M axim isation  an d  m inim iza tion  cases ( single and  m ixed constraints), D uality  : Concept 

an d  In terpreta tion

UNIT 2 -.TRANSPORTATION & ASSIGNM ENT

(i) Transportation

In troduction, M atrix Form ulation  and balance check of a transporta tion  problem , Initial 

basic feasible solution  ( only LCM & VAM m ethods), Test of op tim ality  an d  optimal 

solution, S tepping  Stone an d  MODI m ethods)

N ote  : Exclude special cases i.e. m ultiple op tim um  solution, m axim ization, degeneracy 

and  prohib ited  routes.

(ii) A ssignm ent

Introduction, Balanced an d  unbalanced assignm ent problem , Solution u s ing  H ungarian  

assignm ent m ethod.

UNIT 3 : D Y N AM IC PROGRAM MING
M eaning, applications. C onstruction and  problem  solving in stages (including 

determ inistic  a n d  bu t  excluding  probabilistic program m ing)

U NIT 4 : THEORY OF GAMES, DECISION THEORY A N D  DECISION ANALYSIS

(i) Theory o f Games

In troduction  an d  basic term inology, Pure strategy gam es ( including identification of 

sadd le  p o in t an d  value of the game), Principle of dom inance. M ixed stra tegy  gam es (only 

arithm etic  m eth o d  for 2 x 2  games)

(ii) D ecis ion  theory aitd D ecision  Analysis

Steps in  Decision theory, Concepts of Expected M onetary  Value, Expected Value of 

Perfect Inform ation  an d  Expected O pportun ity  loss, In troduction  to risk and  uncertainty, 

Decisions u n d e r  U ncertain ty  using Laplace, rnaximin, Minimax, maximax, minimin, 

h urw icz  an d  Savage M ethods

UNIT 5 : CPM/PERT ANALYSIS, SIMULATION, SIMPLE INVENTORY MODELS

(i) CPM /  PERT A nalysis

M eaning, objectives an d  applications, Fundam ental concepts -  event, activity, path, 

d u m m y  activity, fu lkerson 's rule, N etw ork construction, Time estim ates in netw ork 

analysis -ea r l ie s t  finish, latest finish, critical path, Float (Independen t , free and  total 

float), P rog ram m ing  Evaluation review technique (PERT) -  th ree time estimates, 

S tandard  dev ia tion  an d  probability of project com pletion w ithin a scheduled  rime, Direct

S e m e s t e r - I V



and  indirect cost, Time-cost tradeoff -  Crashing of activities ( m ethod , n e tw o rk  

construction, identification of crash time, new  critical pa th  and  activities to be  crashed).

(ii) S im ulation

In troduction  and  applications, Problem Solving using M onte Carlo m ethod  and  R andom  

num bers.

(iii) S im ple Inventory M odels

Finite an d  Infinite Replenishment, Simple EOQ.

Main Readings

1. K apoor V.K. Operations Research : Sultan C hand & Sons, Latest Edition

2. V ohra N.D. Quantitative techniques in management 3rd Ed , Me. G raw  H i l l  Co.

Suggested  R ea d in g s:

1. S w aru p  Kanti, G upta, P.K. & M anm ohan, Operations Research 12th Edition Sultan 

C hand  an d  Sons.

2. T a h a , H .A  Operations Research : A n  Introduction , 7th Edition. Pearson E ducation



UNIT 1 :  FINANCIAL MARKFTS IN  IN D IA

Role a n d  Im portance of Financial M arkets, Financial M arkets vs. C apital M arkets vs. 

Stock M arkets, L inkages Between Econom y and  Financial M arkets, In tegration  of Indian 

Financial M arkets w ith  W orld  M arkets, Players in Financial M arkets, Role of R egulator 

(RBI a n d  SEBI)

U NIT 2 : PRIMARY MARKET FOR CORPORATE SECURITIES IN IN D IA

(i) Issue of Corporate Securities

Public Issue th ro u g h  Prospectus, G reen  shoe option, Offer for sale, P rivate  Placement 

R ights Issue, OnLine IPO : D utch and  French Auction , Book B uild ing of Shares, 

D isinvestm ent of PSU, Em ployees Stock Options, Preferential Issue of Shares, V enture 

Capital, Private Equity, Perform ance of P rim ary  M arket in  India, Institu tional Interest 

in Public Issues, m easuring  success of an  IPO.

(ii) Corporate Listings

Listing a n d  Delisting of C orporate  Stocks

UNIT 3 : SECONDARY MARKET IN IN D IA

(i) Introduction to Stock Markets

Regional and  M odern  Stock Exchanges, International Stock Exchanges, D em utualization  

of exchanges, C om petition  am ongst m ajor exchanges in India, Raising of funds in 

In ternational M arkets : ADRs and  GDRs, FCCB and  Euro Issues

Ind ian  Stock Indices an d  their construction, free float vs. full float m ethodology, 

C lassification of Securities to be included  in  the Index, im pact of corporate  actions 

(rights, bonus  and  stock split) on  index

Bulls an d  Bears in Stock Markets, Factors influencing the m ovem en t of stock markets, 

indicators of m atu rity  of stock m arkets. Major Instrum ents trad ed  in stock markets: 

Equity Shares, D ebentures, M yths attached  to Investing in Stock M arkets.

(ii) Trading o f securities on a stock exchange

Selection of broker, capital an d  m argin  requirem ents of a broker, M TM an d  VaR M argins 

,k inds of brokers, opening  of an account to trade  in securities, DEM AT System, placing 

an  o rd e r  for purchase/sale  of shares, m arg in  trading and m argin  a d ju s tm e n t , contract 

note, an d  settlem ent of co n trac ts , rolling and  traditional (weekly) settlem ent systems.

UNIT 4 : MONEY MARKETS & DEBT MARKET IN INDIA

(i) M oney Market

M eaning  , role and  partic ipants in  m oney markets, Segments of m oney  markets. Call 

M oney Markets, Repos and  reverse Repo concepts, Treasury Bill M arkets, M arket for 

Com mercial Paper, Com mercial Bills and  Certificate of Deposit. Role of STCI and  DFHI 

in m oney  m arkets

(ii) D ebt Market

In troduction  an d  m eaning, M arket for G overnm ent/D ebt Securities in India, W hen issued 

m arket, Secondary m arke t for governm ent/deb t beeurities, O versubscrip tion  and 

devolvem ent of G overnm ent Securities, Fiscal Responsibility Act, Switch deals,

S em es te r  -  IV
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G overnm ent securities issued by State G overnm ents, M unicipal Bonds, C o rp o ra te  Bonds 

vs. G overnm ent Bonds

UNIT 5 : BANKING A N D  HO USING  FINANCE IN INDIA
/:\r> 13 r
V i ; r v . u l

Functions, Role and  M onetary  Policy M easures( CRR,SLR, OMO)

(ii) Recent D evelopm ents in Banking Sector in  India

Commercial and  D evelopm ent Banks: M eaning , their roles (Traditional and  N ew  

/C hanging roles), C hallenges Ahead, Conversion of Financial Institu tions into  banks, 

M ergers and  A cquisitions in the banking  sector in  India , Concept of U niversal Banking, 

N on  Perform ing Assets in the Banking Sector, the Securitization Act, Prim e an d  Sub 

Prime L ending  Rate.

(iii) H ousing Finance

M eaning and  rise of housing finance in India, Fixing the am oun t of loan, repricing of a 

loan, floating vs. fixed rate, the rest m ethod, problem s on housing finance.

Suggested R ea d in g s:
(i) N ational Stock Exchange of India 'Indian Securities Market: A  Review' 6<h Edition 

NSE, M um bai (2003).

(ii) R u s ta g i , R.P, Financial M anagement: Theory Concepts and Problems : 3rd Edition 

Galgotia Publishing Co. (2006)

(iii) S.G. Eakins, S.G. 'Finance: Investments, Institutions and Management'., A dd ison  

W esley L ongm an Inc, USA. (1999)

(iv) Shahani, Rakesh 'Financial Markets in India’ Latest Edition, A nam ica Pub Co, N ew  

Delhi
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I n d i a n  E c o n o m y

S e m e s te r  -  V

U N IT  1: IN D IA  FR O M  IN D E PE N D E N C E  T O  LIBERALIZATION

A n overv iew  of the econom ic developm ents during  the period 1947-1980; Objectives and  

strategies of p lanned  econom ic developm ent an d  the role of the State; S lo w d o w n  in 

g row th  since m id  1960; C hanges in policy em phasis  from grow th  to d istribu tion ; Green 

revolution.

Readings:

1. A rv ind  S ubram anian  (2007), G row th  Experience, in Kaushik Basu (ed), The O xford 

C om pan ion  to Economics in India, OUP, Delhi, pp. 231-236. (2008 edition  m ay  be 

also be used).

2. T.N. Srinivasan and  S.D. T endulkar (2003), Reintegrating India w ith  the W orld 

Economy, OUP, Delhi, C hap ter 1, 2 (pp. 11-27)

U N IT  2 : IN D IA  SIN C E 1980S (LIBERALIZATION A N D  BEYOND): O V ERV IEW

India Circa 1980. Policy C hanges since 1980s. The 1990 Crisis. W hy Liberalization? 

Causes and  Effects. Regional differences. Industry  and  Firm size. M anufacturing  and 

Services. Institutions an d  Infrastructure.

R eadings:

1. A rv ina  DUDiaAiiicuUciii ouj, i^icila ^ * u.... the ^cop-onnc 

Transform ation, O xford University Press (OUP), Delhi, 2008, C hap ter 2.

2. T.N. Srinivasan and  S.D. T endulkar (2003), Reintegrating India w ith  the W'orld 

Economy, OUP, C hap ter 2 (pp. 27-47).

U N IT  3 :  M A C R O  TR EN D S SINCE 1990

G row th, Savings an d  Investm en t, Populat ion, Em ploym ent, Regional differences, 

M onetary  and  Financial trends

R eadings:

1. Rakesh M ohan (2008), G row th  Record of the Indian  Economy, 1950-2008: A story of 

Sustained Savings a n d  Investm ent, EPW, M ay 10.

2. K .V.Ram aswam y (2007), Regional D im ensions of G row th  and  Em ploym ent, EPW, 

Dec 8.

3. T im  D yson (2008), Ind ia 's  D em ographic Transition and  its consequences for 

D evelopm ent, p ap e r  presen ted  a t  IEG (Third Lecture in the G olden Jubilee Series) 

M ar 24.

4. M ihir Rakshit (2009), India  am idst the Global Crisis, EPW M arch 28.

5. Note: R eadings 1,2 a n d  3 are also available in U m a Kapila (ed) Ind ia 's  Economic 

D evelopm ent Since 1947. Academ ic Foundation, Delhi, 4 th ed ition  2009-10

U N IT 4: IN D IA N  A G RICU LTU RE SINCE 1990

Post G reen Revolution agriculture; Production  and  productivity  crisis in agriculture; 

Regional differences; Food Security, PDS system  and  M alnutrition.

Readings:

1. Ramesh C hand, S.S. Raju, L.M. Pandey (2007), G row th Crisis in A griculture -  

Severity and  O ptions at N ational and State Levels, EPW, June 30.



2. Bharat R am asw am i (2007), Public D istribution System in Kaushik Basu (ed), The 

Oxford C om panion  to Economics in India pp.430-33

3. R. R adhakrishna (2005), Food and N utrition  Security of the Poor, EPW, 30 A pril

Note: Readings 1 and 3 are also available in lima Kapila (ed) India's Economic Development Since

1947. Academic Foundation, 4th edition 2009-10.

UNIT 5:

(a) Industry , Foreign Trade A nd  Foreign Capital Since 1990.

(b) Role of Services an d  Infrastructure in Economic D evelopm ent

Readings:

1. R. N agaraj (2008), India 's  Recent Economic G row th: A closer look, EPW, A p r 12.

2. Pulin  N ayak  (2007), Privatization, in K aushik Basu (ed), The Oxford C o m pan ion  to 

Economics in India, pp. 426-30.

3. N agesh  K um ar (2005), Liberalization, FDI flows and  D evelopm ent, EPW, Apr. 2

4. J. A lhuw alia  (2006), T rade Liberalization an d  Industrial Performance: A 

D isaggregated  View of Indian  M anufacturing in the 1990s, in Suresh T en d u lk a r  et. 

al. (eds.) India: Industrialization in a Reform ing Economy, A cadem ic Foundation, 

Delhi.

5. Jim G ordon  and  Poonam  G upta (2003), U nderstand ing  India's Services Revolution 

p ap e r presented  in IMF-NCAER Conference 2003, A Tale of Tw o Giants: Ind ia 's  and 

C hina 's  Experience w ith  Reform, (excluding Section V) N ovem ber 14-16, 2003, New 

Delhi (w w w .im f.org /ex ternal/np /apd/sem inars/2003/new delh i/gordon .pdf) C an be 

d o w n lo ad ed  from  the website.

6. Sebastian M orris (2007), Infrastructure, in K aushik  Basu (ed), The O xford 

C om pan ion  to Economics in India, pp.291-96.

Som e background reading for the teachers:

Topic 1

1. A rv ind  S ubrahm anian  (2008), India's Turn: U nderstand ing  the Econom ic 

Transform ation, Oxford University Press (OUP), Delhi, 2008, C hap ter  1.

2. S. C hakravarty  (1987), D evelopm ent Planning: The Indian Experience, C larendon 

x Press, C hap ter 1,2,3.

Topic 2

1. T.N. Srinivasan and S.D. Tendulkar (2003), Reintegrating India w ith  the World 

Economy, OUP, C hapter 5

2. Jean D reze and  A m artya Sen (2002), India: D evelopm ent and  Participation, OUP, 

Chs. 2, 9.

Topic 4

Ashok Gulati and  Shenggen Fan, The Dragon and  the Elephant: A gricultural and  Rural

Reforms in India and  China, C hapter 1 (Introduction an d  Overview).

http://www.imf.org/external/np/apd/seminars/2003/newdelhi/gordon.pdf
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C o m p u t a t i o n a l  T e c h n i q u e s  FOR BUSINESS E C O N O M IC S

U N IT 1 :  USF O F OEFJCF SOETWARE

W ord processing, Spreadsheet basics, D atabase basics, Presentations.

U N IT 2: USE OF SPREAD SH EETS FOR DA TA  ANALYSIS

Im plem en ta tion  of all statistical w ork  in Paper 102 th rough spreadshee t 

Use of m acros an d  au tom ation  of repeated data w ork

U N IT 3 : E C O N O M E T R IC  PRO BLEM  SO LVIN G

Use of SPSS an d  SAS softw are packages to im plem ent the econom etric techn iques 

tau g h t in Paper 304

U N IT 4: LINEAR P R O G R A M M IN G  A N D  M A THEM A TICAL PROBLEM  S O L V IN G

Use of ap p ro p ria te  m athem atical software package for linear p ro g ram m in g  problem s 

an d  for

U N IT 5  : D A TA  SETS

In troduction  to  real econom ic an d  business data  sets. W orking on  real p rob lem s and 

p repara tion  of a project report.

Notes:

1. The p ap e r  is of 100 m arks like o ther papers. The evaluation shall be  based on  the 

fo l lo w in g :

• 25 m arks for teacher's  assessm ent based on attendance and  lab record.

• 25 m arks for practical exam ination; joint evaluation

• 50 m arks for v iva voce; external evaluation

2. For each com puta tion  based project, one teacher from the college shaii act as guide. 

The project is to be  dec ided  a t the  beginning of the semester.

S u g g ested  References:

1. M anuals  for the  re levant softw ares

2. D ata Sets: C ensus of India, National Sam ple Survey, Index of a slock exchange, 

W ages and  Production, CMIE.

S em es te r  - V
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O p tio n a l G roup  F: Paper -  511 

In v e s t m e n t  M a n a g e m e n t

O bjective:

The course aim s to acquain t the s tuden ts  w ith  the essential of Investm ent M anagem en t and  

to equ ip  them  w ith  essential tools for the same.

U N IT  1 :  B O N D  M A N A G EM EN T

Bond Basics, Concept of a yield , Valuation of Bonds ,Different w ays of C o m p u tin g  Yield 

(Current yield, ho ld ing  yield and  Yield to m aturity  (YTM)), yield curve, Basic Theorem s 

of Bond V aluation and  T erm  Structure. Risk In Bonds, Interest rate an d  defau lt risk , Risk 

Structure of Interest Rates, Bond Duration, Modified D uration  .. Bond Convexity, 

Im m unization  and  Rebalancing of Bond Portfolios

U N IT  2 : M ARKET EFFICIENCY

(i) M arket Efficiency

M eaning and  forms of m arket efficiency , The Random  W alk Model, Security Analysis 

(Overview of F undam ental and  Technical Analysis)

(ii) D iv id en d  D iscoun t M odel

One, tw o and  Multi Stage G row th  Models, Price Earnings Approach 10 stock valuation.

U N IT  3 : PO RTFO LIO THEO RY

Concepts of Risk and  Return, M ean Variance Framework, M arkow itz M odel and M odern  

Portfolio Theory, Portfolio Diversification Concepts, Single Index M o d e l , Beta of a stock, 

Systematic and  U nsystem atic R isk , SML, C M L , m arket m odel and  CAPM.

U N IT  4 : M UTUAL FU N D S

Introduction, Calculation of NAV of a Fund, Classification of M utual Fund Schemes 

(O pen end  & closed end , income & g row th  schemes, sectorial schemes, index Schemes, 

F u n d  of Funds Schemes) Tracking Error, Tactical Asset A llocation an d  Portfolio 

Rebalancing

M easuring Perform ance of m u tual fund  schemes (S&P Risk A djusted  Ratio, Sharpe, 

Treynor, and  Jenson, Inform ation and  M2 Ratios), core-satellite portfolio framework, 

Diversification vs. asset allocation, benchm arking m utual fund  perform ance, Portfolio 

M anagem ent Service(PMS)

U N IT  5 :  DERIVATIVES:

M eaning and  Types ,Stock Futures, C om m odity  Futures, Interest rate futures, H edging  

th rough  futures and  payoffs, O ptions , In the money, At the M oney and  O ut of Money 

Options, O ption Payoffs ,Forw ards and  its difference w ith futures, Simple Futures and 

O ptions Com bination Strategies (Neutralising the risk. Spread ,S traddle ,Collars, Covered 

call, and P u t Call Parity), factors affecting option prem ium , op tion  pricing model ( only 

tw o  stage binom ial m o d e l ), Sw aps (Interest rate and currency swaps).

S em es te r  - V



M ain Readings

1. Brealey, R an d  S.C.Myers, Principles of Corporate Finance; 6lh E dition Me. G raw  Hill, 

N ew  York (2000).

2. C handra , Prasanna Financial Management, Latest Edition Me. G raw  Hill, N ew  Delhi.

3. Khan, M.Y 'Indian Financial System' Latest Ed.. Tata Me G raw  Hill, N ew  Delhi.

4. N ational Stock Exchange of India ‘Indian Securities Market: A  Review' 6lh Edition NSE, 

M um bai (2003).

5. Rustagi R.P, Investment M anagement: Theory and Practice:: 2nd Edition Sultan C hand 

an d  Co. N ew  Delhi(2007).

6. S.G. Eakins, S.G. ‘Finance: Investments, Institutions and Management'., A dd ison  Wesley 

L ongm an Inc, USA. (i999)

7. Sha’nani, Rakesh 'Financial Markets in India' 2nd Edition, A nam ica Pub Co, (2008)

Supplem entary R e a d in g s:

1. S chaum 's  O utline Series, Theory and Problems of Investments : Latest Edition , Me. G raw  

Hill

2. S ingh P re e ti , Fundamentals of Investment M anagement, H im alaya Publishing 

H ouse, (2006)
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O p tional G ro u p  M: Paper -5 2 1  

C o n s u m e r  B e h a v i o u r

Objective

To prov ide s tuden ts  w ith  a understand ing  of the psyche of a typical co n su m er an d  its 

application to the Ind ian  context.

UNIT 1. IN T R O D U C T IO N

Scope of consum er behaviour; M arketing concept and  consum er behaviour; C ustom er 

value, satisfaction and  retention; M arketing ethics and  social responsibility; M odel of 

consum er decision making; C onsum er research parad igm s and  consum er research 

process.

UNIT 2. C O N SU M E R  AS AN IN D IV ID U A L

(i) Personality  a n d  C onsum er B ehaviour

Theories of personality; Personality and  consum er diversity; B rand personality ; Self and 

self image; Virtual personality.

(ii) C o n su m er Perception

Elements and  dynam ics of perception (Sensation, Absolute and  Differential threshold, 

Subliminal perception, Perceptual selection, organization and in terpretation); C onsum er 

imagery.

(iii) C o n su m er Learn ing

Elements of C onsum er learning, Behavioural learning theories (Classical, Instrum ental, 

Observational); Cognitive learning theory (Inform ation processing an d  Involvem ent 

theory); Recognition and  recall measures.

(iv) C o n su m er A tti tu d e

N ature; S tructura l models; A ttitude formation; A ttitude change strategies; Cognitive 

d issonance theory; A ttribution theory.

UNIT 3. CO N SU M ER S IN SOCIAL SETTIN G S

(i) Reference G ro u p s  an d  Fam ily Influences

Pow er of reference groups; Types (Friendship, Shopping, Work, Virtual and  Consum er 

action groups); Reference group  appeals and  celebrities; Socialisation of family; Functions 

of family; Fam ily decision making.

(ii) Social Class

Class, S tatus and  categories; Affluent consumers; M iddle Class; W orking class and non 

affluent consum ers; C onsum er behaviour applications of social class.

U N IT 4. CULTURE A N D  C O N SU M ER  BEHAVIOUR •

N eeds and  culture; Culture is invisible; Learning an d  culture ( Symbolism, Enculturation 

and  A cculturation, Rituals); M easurem ent of culture (content analysis, fieldwork, value 

m easu rem en t su rvey  instrum ents); Subcultures (nationality, religious, geographic, racial, 

age and  gender subcultures)

Sem ester  - V



UNIT 5. CO NSUM ER DECISION M AKING PROCESS

(i) O pin ion  Leadership and D iffusion  o f  Innovations

O pin ion  leadership: Process an d  m otivation behind it; Profile of o p in io n  leaders; 

Frequency, overlap  and  situational environm ent; Application to m arketing  strategy. 

D iffusion of innovations: Process; A doption  process; Profile of consum er innovators.

(ii) Consum er D ecision  making

Levels; M odels; Gifting behaviour; C onsum ing and  possessing; R ela tionship  m arketing.

N ote : Teaching m ust incorporate d iscussions of concepts with cases and advertisem ents  

in  the Indian context.

Main R e a d in g :

C onsum er B ehaviour by  Leon G. Schiffman & Leslie Lazar K anuk, 8th ed., Pearson 

publications

Supplem entary R ea d in g s:

1. C o n su m er Behaviour by  H awkins, Best and  Coney, 9th ed, Tata M cgraw H ill.

2. C o n su m er Behaviour in  Ind ian  Perspective by  Suja Nair, H im alya publishers.

3. C onceptual Issues in C onsum er Behaviour by S Ramesh Kum ar, Pearson  Publication.

4. C ustom er Behaviour: A  M anagerial Perspective by Sheth and  Mittal, T hom son  

Publication
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O ptional G roup  Q: P a p e r -  531 

A d v a n c e d  E c o n o m e t r i c s ,

Objective

To build  upon basics of econometrics and  equip the s tuden ts  w ith  advanced  

m ethodologies in econom etrics to m ake them  efficient analysts and  researchers.

U N IT 1 :  RELAXING T H E A SSU M PT IO N S OF THE CLASSICAL LIN EA R  M O D E L  

M ulticollinearity: The problem . Detection. Solution.

Heteroscedasticity: The problem . Detection. Solution. GLS.

Autocorrelation: Problem . Tests for detection. Solutions.

Specification Errors: O m ission of a variable, Inclusion of irre levant variable, tests for 

detecting errors, errors in explanatory and dependen t variable

U N IT 2 : S IM U LTA N EO U S EQ U A TIO N  MODELS:

T w o Stage Least Squares A nd The Indirect least squares techniques. Applications.

UNIT 3 : TIM E SERIES M ODELS:

Stationary an d  N on  Stationary time series , Unit root tests, the R andom  Walk, M oving 

A verage an d  W hite Noise, Static and  D ynam ic models, adap tive  expectations and 

partia l ad justm ent models.

U N IT 4 : BINARY D A TA  .AND LIMITED D EPEND EN T VARIABLE M O D ELS

Q ualitative Response and  Limited D ependen t Variable M odels (LPM, Logit an d  Probit 

M odels) M axim um  Likelihood Estimator.

U N IT  5 : PANEL D A T A

Fixed an d  R andom  Effects

M ain  R e fe re n c e s :

1. Gujarati , D am o d a r : Basic Econometrics , 3rd edition M cG raw  Hill, N ew  Delhi 

(1995)

2. C hristopher D ougherty , Introductory Econometrics 3rd Edition Oxford University 

Press (2007)

3. P indyck ,Robert S. and Daniel L. Rubinfeld. "Econometric Models and Economic 

Forecasts.". M cGrawHill, 3-d Edition, Singapore (1997).

S em es te r  - V



S em es te r  V

O p tio n a l G ro u p  E: Paper- 5 4 1  

I n t e r n a t i o n a l  E c o n o m i c s

U N IT  1 :  IN T E R N A T IO N A L  TR A D E THEORY

Basis and  th e  G ains from  Trade

Absolute A d v an tag e  theory, Law  of com parative advantage, O p p o rtu n ity  C ost Theory, 

P roduction  Possibility C urve  w ith  opportun ity  costs and  relative com m o d ity  price, The 

basis for an d  gains from trade  u n d e r  constant costs.

P roduction  Possibility C urve  -w ith  increasing costs, C om m unity  indifference curve, 

equilib rium  in isolation, G ains from  T rade w ith  increasing costs, G ains from  exchange an d  

specialization.

The Equilib rium  Relative C om m odity  Prices w ith  -  Partial Equilibrium  Analysis, Offer 

curves, The Equilib rium  Relative C om m odity  Prices w ith  -  G eneral E quilib rium  Analysis, 

Relationship b e tw een  General an d  Partial Equilibrium  Analyses, T erm s of trade.

R e a d in g :

Salvatore-International Economics-8th Edition, C hap ter 4, C hap ter 3 w ith o u t A ppend ix  

H ow ever, A ppendix : A4.1, A4.2, A4.3, A4.4 on Derivation of T rade Indifference C urves can 

be trea ted  as O ptional reading.

U N IT  2 :  FA C TO R  EN D O W M E N T  A N D  H ECKSCHER O H L IN  THEO RY

A ssum ptions o f the  theory, In terpreta tion  or H eckscher O hiin Theorem , G eneral equilib rium  

fram ew ork  of Heckscher- O hlin  Theorem, D iagram m atic presentation  of the  theory, Factor 

price equalization  an d  income distribution, Leontief paradox and  Factor Reversal 

R ead ing

Salvatore-Ir.tem ationai Economics-8tn Edition [Chapter 5 an d  its A pp en d ix  o ther th an  A5.4] 

N ew  Trade T h eo r ie s , Technology, skill, p roduc t differentiation

[Sections 6.1, 6.2, 6.3, 6.4A, 6.4B and  6.5, 6.5A, 6.5B of C hapter 6] Salvatore-International
Economics-8th Edition __  ______________ ___

U N IT  3 : IN T E R N A T IO N A L  TRADE POLICY

A: Tariff

Definition, Types, Partial equilibrium  analysis of a tariff, Effects of a tariff on  consum er and 

producer surp lus, Cost an d  benefit analysis of tariff, Rate of effective protection.

R eading

[Sections 8.1, 8.2, an d  8.3A of chapter 8]

Salvatore-International Economics-8th Edition 

B: Non-Tariff Barriers and  the N ew  Protectionism

Im port Q uotas, com parison  w ith  tariff, V oluntary  Export Restraints, Technical 

A dm inistrative an d  o ther regulations, International cartels, D um ping , Export Subsidies 

R ead ing

[Sections 9.1, 9.2, 9.2A, 9.2B, 9.3, 9.3A-9.3E of C hap ter 9]

Salvatore-International Economics-8th Edition
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U N IT  4. NEW  TO PIC S IN  IN T ERN A TIO N A L TRADE

A .International Capital Flows, Capital flows u n d e r  laissez faire, W elfare analysis

B.Extension of K ecksher - Ohlin Trade theory- M any good and m any  factors extension

C.Imm iserising G row th  an d  Transfer Problem

D. Foreign Investm ent w ith  special reference to Developing countries 

R ead ing

1 .Lectures on  International Trade-Jagdish Bhagwati, T.N. Srinivasan: MIT Press

2. W .M .C orden Trade Policy and  Welfare. C larendon Oxford

U N IT  5. W O RLD TRA D E O R G A N IZ A T IO N

GATT and  Trade Liberalization, GATT to WTO, Objectives, functions, basic principles and  

areas of operation  of WTO, Structure and w orking  of the WTO, an  overv iew  of M inisterial 

conferences: issues, decisions and  controversies, Doha D evelopm ent A genda, W TO and 

agriculture, Im plications of W TO activities for developing countries, WTO and  India. 

R ead ing

1. C ontem porary  Issues in  Globalization-An Introduction to Theory and  Policy in 

India-(OUP) Soum yen S ik d a r , Chapters- 6 and  7

2. w w w .w to .o rg

http://www.wto.org


UNIT 1: INTRODUCTION.

Project Identification, generation  of ideas, Project screening an d  m easu rem en t of 

perform ance, Project Cycle, Feasibility studies an d  form ulation of a project, Project p lanning, 

M arket and  Technical Analysis.

UNIT 2 : FINANCIAL ANALYSIS USING DISCOUNTING A N D  N O N  D ISC O U N T IN G  

TECHNIQUES

Accounting rate of re tu rn  , Pay Back, NPV, IRR,BCR/PI: Merits an d  D em erits of each, NPV  

vs. IRR : Pitfalls, N o  IRR, M ultiple IRR, Increm ental IRR, the Choice betw een  N PV  an d  IRR, 

Specific project decisions like Equivalent A nnua l Value, U nequal Lives of Projects, 

A djustm ent for Inflation, Projects w ith  Resource C onstraint etc

UNIT 3 : INCORPORATING RISK IN PROJECTS

Conventional Tools to  hand le  risk: Risk A djusted  Discount Rate, C erta in ty  Equivalent, 

Sensitivity Analysis.

Statistical Tools of incorporating  risk: Probability, S tandard D eviation  and  coefficient of 

variation, Probability D istribution (including dependent, in d ep en d en t an d  decision tree 

techniques ) Project term ination  a nu  . A . Da Ru Gi - ^ n r i l y s i s .

UNIT 4 : INTERMEDIARIES, ARRANGEMENT OF FUN D S A N D  PROJECT 

MANAGEM ENT

M eaning an d  role of m erchant/investm ent banks as interm ediaries in project m anagem ent, 

functions perfo rm ed  b y  investm ent banks. Perform ance of these ban k s  over the years. India 

G row th  Story an d  Rise of M erchant Banking in  India, Im pact of the  sub p rim e crisis on  

m erchant and  investm ent banks.

UNIT 5:

Exercise on Writing o f the Project Report

\
Suggested Readings

1. Brealey, R and  S.C.Myers, Principles o f Corporate Finance; 6lil Edition Me. Graw Hill, 

N ew  York (2000).

2. C handra , P rasanna Projects P lanning A nalysis Selection , Im plem enta tion  and 

Review  Latest Edition Me. G raw  Hill, N ew  Delhi.

3. G opalkrishnan  P & V.E. R am am oorthy : Text book of Project Management Me. M illan , 

N ew  Delhi. (1996)

4. Patel, B.M. Project management Vikas Pub. H ouse (2000)

5. Rustagi , R.P, Financial Management : Theory Concepts and Problems : 3rd Edition 

Galgotia Publishing Co. (2006)

6. Shim.J & J.Giegel, Financial Management, ,Schaum Outline Series, 2nd Edition Tata Me 

G raw  Hill Co.(2004)
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S e m e s t e r - V I

P a p e r - 6 0 1  

E n v i r o n m e n t a l  E c o n o m i c s

Environm ental Economics is no longer a peripheral area of the discipline of Economics, but 

is at the centre in discussions of developm ent economics today. Hence s tu d en ts  need to 

understand  the basic term inology of Environm ental Economics, E nvironm ental valuation, 

Accounting Fram ew ork, Regulations, and  international environm ental issues. This syllabus 

not only provides the basic foundations of Environm ental Economics b u t  also equ ips  the 

students regarding current developm ents in the subject.

UNIT I: EN V IRO N M EN TA L PROBLEM S A N D  ISSUES:

1. A n  Introduction  to Environm ental Economics

2. Environm ent and  Elements of ecology

3. M arket Failure Analysis: Public Goods and  Externalities 

Chapters 2 and  4 -Thom as Callan

C hapter 1-R.N.Bhattacharya

UN IT II: SO LU TIO N S TO  EN V IRO N M EN TA L PROBLEMS:

1. Conventional Policy- Environm ental S tandards, Efficiency of Environm ental 

standards, C om m and  and  Control A pproach

2. M arket Based Policy- Pollution Charges and  Environm ental Subsidies, Deposit 

refund System, Pollution Perm it T rading Systems,

3. Environm ental Regulations in India 

Chapters 5 an d  6 Thom as Callan

C hapter 3 (pages 100-119) -  R.N. Bhattacharya

U N IT  III: ANALYTICAL TO O L S FO R EN V IRO N M EN TA L PLA N N IN G

1. Environm ental Risk Analysis- Concept of Risk, Risk Assessm ent and  Risk 

M anagem ent.

2. Assessing Benefits for Environm ental Decision M aking- Environm ental Benefits- 

Conceptual Issues, A pproaches to M easuring  Environm ental Benefits- Physical 

Linkage A pproach, Behavioral Linkage Approach- Direct and  Indirect 

Estimation M ethods.

3. Benefit -  Cost Analysis 

C hapters 7, 8 and 9 T hom as Callan

U N IT  IV: SUSTAINABLE D EV ELO PM EN T A N D  EN V IRO N M EN TA L A C C O U N T IN G

1. Sustainable D evelopm ent- Concept and  M easurem ent

2. Environm ental Accounting- Concept, C om m on Property Resources and  LDCs 

C hapter 5-Tom Tietenberg

C hapter 5-R. N. Bhattacharya (Pages 179 to 188 and  198 to 215)

53



U N IT  V: G LO BA L E N V IR O N M E N T A L  M A N A G E M E N T

1. In ternational T rade  and  International A greem ents

2. A  Case of Global A ir Q uality- Policies for O zone D epletion an d  Global 
W arm ing

C hap te rs  21 an d  14- Thom as Callan

References:

T hom as Callan: E nvironm enta l Economics, 2007 T hom son Learning Inc. Ind ian  Edition. 

R .N.Bhattacharya: E nvironm enta l Economics, A n  Ind ian  Perspective (Edited), 2001 Oxford 

U niversity Press.

T om  Tietenberg: E nv ironm enta l and  N atu ral Resource Economics, 2004 (Sixth Edition), 

Pearson Education.
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P a p e r  — 6 0 2  

B u s i n e s s  S t r a t e g y  a n d  Et h i c s

O bjective:

The course aim s to acquain t the students  w ith  the nature, scope and  form ula tion  of Business 

Strategies and  their supporting  organizational policies.

U N IT I OVERVIEW  OF STRATEGIC M A N A G EM EN T

(i) Nature and Value of Strategic Management

N atu re  and  scope, C oncept of Strategy, Levels of Strategy, C orpora te  Strategy, S trategy 

Planning, Value of Strategic m anagem ent. Benefits of strategic m anagem ent. Risks of 

Strategic m anagem ent.

(ii) Strategic M anagem ent Process

Strategic M anagem ent as a Process. C om ponents of Strategic M anagem ent M odel. 

C oncept of Vision and  Mission. Form ulating a C om pany Mission. Social Responsibility: 

G uidelines for a Socially Responsible Firm.

U N IT 2 : EN V IRO N M EN TA L ANALYSIS

(i) External Environment

N eed  and  Characteristics of environm ental factors. Analysis of rem ote environm ent. 

A nalysis of specific environm ent: Michael E. Porter 's  5 Forces M odel.

(ii) Internal Environment

Value of Systematic Internal Assessment. D eveloping the C om pany  profile. Profile of 

C o m pany 's  S trengths an d  Weaknesses.

(ii) M ultinational Environment

W hy C om panies Internationalize. Com plexity of the M ultinational Environm ent. 

M ultinational Strategic: planning. M NC M ission Statement.

U N IT  3: STRATEGY FORM U LA TION , ANALYSIS A N D  CH O ICE

(i) Formulating Long-Term Objectives and Grand Strategies

Long Term  Objectives. Types of Strategies. Selection of Long term Objectives and 

Strategy. Sequence of Objectives and strategy selection. ^

(ii) Strategic A nalysis and Choice

Strategic A nalysis at the Corporate Level. SWOT Analysis. G rand  strategy Selection 

Matrix. Contingency A pproach  to Strategic Choice.

U N IT  4: STRATEGY IM PLEM EN TA TIO N  A N D  CO N TRO L

(i) Operationalizing the Strategy

A nnual Objectives. Qualities and Benefits of A nnual Objectives. D eveloping Functional 

Strategies. Business policies and  their Purpose.

(ii) Institutionalising the Strategy

Structural C onsiderations. Linking structure to strategy. Organizational leadership. Role 

of the CEO. O rganizational culture. M anaging the Strategy-Culture relationship.

(iii) Strategic Control and Evaluation

Establishing Strategic Controls. Operational control systems.

S em es te r  - VI



U N IT  5 : BUSINESS ETHICS:

Values-Concept, types and  formation of values, ethics, values and  behaviour, Ethics, 

d eve lopm en t of ethics, ethical decision m aking  and  decision m aking  process, re levance of 

ethics a n d  values in  business. M anagem ent of Ethics.

M ain  R e a d in g s :

1. J.A. Pearce & R.B Robinson; Strategic m anagem ent, Prentice H all Publications.

2. Ghosh, P. K.; Strategic Planning and Management, Sultan C hand  & Sons, N ew  Delhi

S u p p le m en ta ry  R e a d in g s :

1. T hom pson , A rth u r  A. and  A. j. Strickland; Strategic Management, M cG raw  Hill, N ew

York.

2. Ghosh, P. K.; Strategic Planning and Management, Sultan C hand  & Sons, N ew  Delhi

3. Prased, L .M ; Business Policy; Strategic m anagem ent., Sultan C hand  & Sons, N ew

Delhi.

4. Jauch an d  Glueck; Business Policy and Strategic Management, M cGraw-Hill.
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O p tional G roup  F: P a p e r -  611 

In t e r n a t i o n a l  Fi n a n c e

UNIT 1 : INTRO DUCTIO N TO THE FOREIGN EXCHANGE MARKET A N D  

FUNDAMENTAL ISSUES

W hat is Foreign Exchange (Forex) Market, Com m unication in Forex M arkets, C urrency  

Quotes, types of quotations in forex markets, calculation of forw ard  rates using  spot 

rates, calculation of d iscoun t/p rem ium  on spot rate using spot and  fo rw ard  rates, Spot 

Rates w ith  and  w ith o u t transaction costs, synthetic quotes. Arbitrage: one  point, two 

point and  three poin t arbitrage. Interest rate Parity (explanation of b o rro w in g  and 

lending criteria, d iagram m atic  presentation) PPP Principle (both  absolute and  relative 

versions), In ternational Fischer Effect.

UNIT 2 : DERIVATIVES IN THE INTERNATIONAL FINANCE MARKET

Forw ard vs. Fu tu re  contracts, Pay Off profile on currency fo rw ard  and  fu tu re  contracts. 

M argin A djustm en t for futures. Currency Options: European and  A m erican  Options, 

Intrinsic Value, p rem ium , at the money, in the m oney and out of m oney options, Pay Off 

profile on option  contracts.

UNIT 3  : INTERNATIONAL FINANCIAL SYSTEM

International Financial System : Past, Present and  Future : Gold S tandard , Price 

A djustm ent u n d e r  the Gold Standard  Gold Exchange S tandard , Price A djustm ent under 

the Gold Exchange S tandard , European M onetary System, Price A djustm ent u n d e r  the 

EMS, B rettenw ood System, Creation of SDRs, Sm ithsonian A greem ent and  Plaza 

Agreem ent.

UNIT 4: FACTORS AFFECTING EXCHANGE RATES A N D  EXPOSURES

Currency D em and  an d  Supply  Curves, the '}' Curve Effect. Factors Affecting Exchange 

Rate: Inflation (H om e C ountry  & H om e C ountry  and  foreign country), Interest Rates, 

Income Levels, G overnm ent Control, Expectations etc. Foreign Exchange Exposure: 

Transaction, Economic and  Translation Exposure, m anag ing  these exposures and 

statistical m easurem ent. H edging strategies adop ted  in international trade.

UNIT 5 : PAYMENT SYSTEMS

Paym ent Term s a n d  Financing International Trade , International Flow of Funds and 

Portfolio Investm ent in India, FDI vs. FIIs, Investm ent S trategies of FII in India, FII and 

volatility, Im pact of FII investm ent on stock markets and concern of G o v e rn m e n t .

Main R e a d in g s:

1. Apte, P. G., M ultinational Financial M anagem ent, Tata-M cGraw Hill, N ew  Delhi, 1998.

2. Levi, M aurice; In ternational Finance M cGraw Hill Inc., N ew  York, 1996

3. M adura, Je f f ; : International Financial M anagem ent

4. Seth, A.K., International Financial M anagem ent, Galgotia Publishing Com pany, New 

Delhi, 2000.

5. Shapiro, Allen C., Multinational Financial M anagement, Prentice Hall India Pvt Ltd., 

N ew  Delhi, 1995.

S em es te r  - VI



O p tio n a l G ro u p  M: Paper -  621 

A d v e r t i s i n g  &  B r a n d  M a n a g e m e n t ,

S e m es te r  - VI

UNIT-1 F O U N D A T IO N S O F  A D V ERTISIN G

Types of advertising , T he C oncept of IMC, Roles and  functions of advertising, The key 

players -  advertiser, m edia , advertis ing  agency, O rganization  of agency -  how  to select 

an  advertis ing  agency, A dvertis ing  appropriations -  factors influencing advertis ing  

budget, m ethods  of setting  advertising  budget.

UNIT-2 PL A N N IN G  A N D  STRATEGY

Planning fram ew ork, M arketing  strategy and  situation analysis, The m arke ting  plan, The 

advertis ing  plan, Setting  goals and  objectives -  functions and  objectives,The DA G M A R 

approach ,Segm enting  a n d  positioning.

UNIT-3 EFFECTIVE A D V E R T ISIN G  M ESSAGE

The creative and  m essage strategy -  the concept of USP/UVP, them es and  appeals, 

C opyw riting  -  the  language  of advertising, copyw riting  for print, radio, T.V. and  web, 

Illustrating -  v isual com m unication, Designing and  p roduction  -  (including the visual 

layout), Evaluation  of effectiveness, Pre- Testing, Post-Testing

UNIT-4 EFFECTIVE A D V E R T ISIN G  M EDIA

Types of m edia, N ew er m ed ia  options, M edia objectives, M edia budget, M edia strategies 

-  M edia mix, M edia buying , M edia evaluation.

UNIT-5 BRA N D  M A N A G E M E N T

Brand m anagem en t -  w h a  i 13 a  b rand, b rand  developm ent, extension, rejuvenation, re­

launch -  p ro d u c t vs. b rands, goods and  services, retailer and  distributors, people and 

organization, b ran d  challenges and opportunities, the b ran d  equity  concept, identity  and 

im age

Brand leveraging and  b ra n d  perform ance -  establishing a b rand  equ ity  m anagem ent 

system, m easuring  sources of b rand  equity and  consum er m indset, co-branding, celcbrity 

endorsem ent

Brand positioning and  b ran d  build ing  -  b rand  know ledge, b rand  portfolios and  m arket 

segm entation -  steps o f b ran d  building, identifying an d  establishing b rand  positioning, 

defining and  establishing b ran d  values.

Suggested  R e a d in g s :

1. Advertising: Principles and Practice by William Wells, Sandra M oriarty, and  John 

Burnett, 7th edition, prenctice-Hall of India, 2007

2. A dvertising M anagem en t by Jaishri Jethw aney an d  Shruti Jain, Oxford University 

press, 2006

3. A dvertising by  Akar, M ayor and Batra
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O p tin a l G roup  Q: Paper 621 

A D V A N C ED  M ATHEM A TICAL TECHNIQUES,

S em es te r  - VI

UNIT 1 :  LINEAR ALGEBRA

Characteristic equations an d  roots. Diagonalisation. Q uadratic  forms.

UNIT 2 : F U N C T IO N S  OF SEVERAL VARIABLES

Partial derivatives. Generalised Young's theorem  and Euler's theorem . C onvex sets. 

Convexity, Concavity, quasi convexity, quasi concavity and their inter-relations. 

M axim um  a n d  m in im um  values. C onstrained optim isation w ith  one and  m ore equality  

constraints. Envelope results. O ptim isation w ith  inequality constraints. N o n  linear 

p rogram m ing. Applications.

UNIT 3 : LINEAR P R O G R A M M IN G

Duality, C om plem entary  Slackness and  application of Kuhn Tucker conditions.

UNIT 4: DIFFERENCE EQ U A T IO N S

First o rder w ith  constant and  variable coefficients. Second order equations. Economic 

applications.

UNIT 5 : DIFFERENTIAL EQ U A T IO N S

Definite and  indefin ite  integr?ls an d  their economic applications.

Suggested  R ead in g

1. Sydsaeter, Knut & H am m ond , Peter J.: M athematics for Economic A nalysis 

[Pearsons Education]

2. Yamane, Taro: M athem atics for Economists -  An elem entary survey [PHI]



O p tin a l G ro u p  E: Paper 6 4 1  

Ec o n o m i c  G r o w t h  a n d  P o l i c y

S em es te r  VI

U N IT 1 :  E C O N O M IC  DEVEI n p M E N T - D E FIN IT IO N S A N D  CO N CEPTS

• A  Very Short In troduction  (AVSI), Characteristics of D evelopm ent p p  1-29

• D evelopm en t Economics, Chapter-2

• D istinction  be tw een  G row th  and  D evelopm ent

• Econom ic D evelopm ent, Michael. P. Todaro, C hap ter 1 and  2

U N IT  2 : G R O W T H  M O D ELS

• DE, C hapter-3 Economic G row th, Section-3.3.1(pp 51-56) and  

Section 3.5 (pp  74-84).

• DE, C hap te r 10, p p  353-371 (LEWIS MODEL)

• In troduc tion  to Economic G row th  pp20-53 (THE BASIC SOLOW MODEL)

• E ndogenous G ro w th  M o d e l : Jones

Note- Solow Model shall be covered before Convergence (Section 3.5)

UNIT 3: H U M A N  CAPITAL-EDUCATION, INTELLECTUAL CAPITAL & 

POVERTY.

•  M eier p p  4 5 0 - 4 5 9  (Education investm ent in  H u m an  Capital)

• M ichael P Todaro  , Economic Development, C hap ter 9 (r iu in a n  C a p i ta l : ZUuCaiiur.

& H ea lth  n  Economic D evelopm ent)

• C oncep t of relative and  absolute poverty , Sen

• Incom e inequality  and  its m easurem ent, w orld  experience in th is context

UNIT 4 : TECHNOLOGICAL PROGRESS

• In troduc tion  to Economic G row th  C hapter 4  & C hapter 5 (up  till Page 1 1 0 )

• D evelopm en t Economics, C hap ter 4  , Section 4 . 4 .4  &  4 .4 .5

• G ro w th  and  Developm ent. A.P T h i r w a l !  C h a n t e r  1 4  fun Hll p a^ e  4 9 9 )  alsox ’ i v r r o  /

inc luded  are p p  5 2 5  - 5 3 6  

» Meier, Section VIII, p p  3 8 1 - 4 0 5  (International T rade and International Inequality)

U N IT  5 : STA TE A N D  T H E M ARKET

• F H a y a m i , C hapter-8 (up till page 212) and  aiso included are  p p  233-239

Experience of South  East Asia A nd  Latin America C ountries in this context could 

be  useful.

References:

• Debraj Ray, Development Economics, DE, Princeton University ^ress 1998

• C harles Jones, Introduction to Economic Growth, Second Edition

• Partha  D asgupta , Economics: A  Very Short Introduction, Oxford U niversity  Press, 

2007

• Meier, Leading Issues in Economic Development, 5 ,h edition

• Michael.P.Todaro, Economic D eve lo p m en ts  edition.

• F H a y a m i ,  Economics ( a s  p e r  t h e  p r e v i o u s  s y l l a b u s )

• A .PT hirw all, Growth and Development ,7'h edition
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S em es te r  - VI

O ptina l G r P: P aper 651 

En t r e p r e n e u r s h i p  a n d  F a m i l y  B u s i n e s s

OBJECTIVES : Provide understanding  of entrepreneurship, i.e., initiating an  innovative new  

business venture and  developing it into a self-sustaining and profitable enterprise. Family 

businesses im pact all our lives. The course shall explore the business, personal, and 

in terpersonal issues associated w ith  a fam ily-ow ned and m anaged com pany. The objective 

of this stream  is to p rovide com prehensive know ledge and  develop  com petencies to start 

o w n  in d ependen t business.

U N IT 1 :  THE ENTREPRENEURIAL DEV ELO PM EN T PERSPECTIVE

Concepts of E n trepreneursh ip  D evelopm ent, Evolution of the concept of Entrepreneur, 

E ntrepreneur Vs. Intrapreneur, Entrepreneur Vs. E ntrepreneurship , E n trep ren eu r Vs. 

M anager, A ttributes and  Characteristics of a successful Entrepreneur.

U N IT 2 : CREATIVITY ISSUES AN D  IDEA PRO CESSIN G

M anaging Creativity Issues to be addressed  in w orking  the definition of creativity -  

D efinition -Attributes of a creative person - Creative Thinking an d  M otivation -M anaging 

C reativity  - Organisational Actions that enhance and  h inder Creativity  -Organisational 

priorities and  Creativity -M anagerial responsibilities in a creative organisation. Search 

for business idea, sources of ideas, idea processing , Input requirem ents: sources and 

criteria of financing, fixed and  w orking capital assessment, technical and m arketing  

assistance

U N IT  3 : ENTREPRENEUR A N D  E C O N O M IC  DEVELOPM ENT

Role of Entrepreneur in Ind ian  economy and  developing econom ies w ith  reference to 

Self-Em ploym ent Developm ent, Entrepreneurial Culture, The E ntrepreneuria l m ind-set 

in individuals, The Entrepreneurial m ind-set in organizations and  corporate 

en trepreneursh ip , Entrepreneurial Strategy: generating and exploiting new  entries.

W hy do E n trep reneurs  fail - T he  FOUR E n trep reneu ria l P itfa lls  (Peter D rucker)

U N IT  4 : M A N A G E M E N T  OF FAMILY BUSINESS

O verview  of Family Business Domain, Family capital, Recognize conflict, Decision 

m aking  and  conflict m anagem ent, Governance of the family enterprise, E nduring  family 

enterprise.

U N IT  5 : SU CCESSIO N  PLA N N IN G

Innovation & Change , N agging issues, Succession, D eveloping leadership  abilities, 

Estate p lanning, Expectations of successors, Self-developm ent and career plan, 

P reparing  the next generation
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Suggested  R ead ings  :

1. V asanth  Desai : D ynam ics of Entrepreneurial D evelopm ent & M anagem en t

2. G up ta  & Srin ivasan : Entrepreneurial D evelopm ent

3. John Kao : C reativ ity  & E n tre p re n e u rsh ip_

4. Carlock, R. S. & W ard, J. Strategic P lanning for Family Business: Parallel P lanning to U nite the 

Family and  the Business.

5. Poza, E. J. Family Business. 2007.
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